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Chapter Five

QUESTIONNAIRES AND THEIR
SIGNIFICANCE [N RESEARCH

Olalere Adeyemi and Issa O. Sanusi

Introduction

Academic research involves two types of investigation —
library investigation and field investigation (Samarin,
1967). Library investigation aims at collecting second-hand
data and more importantly to familiarize the researcher with a
theory or set of theories that is/are in use, as well as the
current thinking in the particular area of study in which the
researcher is carrying out his research (Sanusi, 2010). On the
other hand, field investigation is aimed at collecting first-hand
data. In the Humanities, such data collection could be carried
out through various methods like oral interview. wordlist,
focus groups, telephone surveys, mail surveys, e-mail
surveys, internet surveys, observations and questionnaires.
Each of these methods of data collection does not constitute a
separate, water-tight method. because the combination of
more than one method of data collection in one study does
enrich the study immeasurably. However. our focus 1n this
paper is on Questionnaires and their significance 1n researchi.

r
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[he paper is divided into seven sections namely.
1 What is a Questionnaire”

2 Advantages and Disadvantages of Questionnaiye.

3 Design of Questionnaires
4. Qualities ol Good Questionnaires
3 Administraton of Questionnaires

o EFthical Issues in the Design of Questionnaires

—

Concluston

What is a Questionnaire?

A questionnaire is a research instrument consisting of 4
series of questions and other prompts for the purpose of
pathering information from respondents.  Lzejelue and Ogwg
(1990:94) define a questionnaire as “a device for obtaining
answers 1o rescarch — relevant questions from a sample of
respondents™.

A questionnaire is a group of printed questions used to
collect information from the people who answer them usually
called (respondents).  The questions may be either open-
ended. where respondents are required to answer in their own
words, or multiple-choice, where respondents are required 1o
select one or more answers from those provided. The
respondents may also be provided with check-lists or rating
scales., The questions may be concerned with  the
respondents’  personal  background. factual  knowledge,
atutudes or opinions. For example:
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Open-ended Question
Please, (il in the gap in your own words:
Lo What s vour name?,

||||| !\Illl-llllllllllill

...............

2o Mention only four branches of Ling

.
b,

.

¢
d.
List in order of

basis

uistics,

3 preference, what you do on daily

------------------------------------

The other example is (he multiple-choice
may be Yes or No format,
example:

questions. It
It may also be in scales.  For

4. The progenitor of the Yorubd race is Oduduwa.
Yes[] NoJ]

Exercises are good for the body. Yes | | No [ ]

wh

0. Please, answer the following questions by ticking [ V]
the appropriate item in cach of the. boxes, ey

Your teacher uses instructional nullc;fiﬁ"lﬁ during teaching,

S/N Oftenused  Not often used 1 Notused

l Television - ¥
2. Radio T ,
3. Computers : .
4. Video Tape

A

i
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Questionnaire -
Advantages of Questionnaires

‘ actl a1 - are ver ~08 ‘l\e.",: Taa
| Questionnaires are Very st effective when Compareg

with ace-to-lace interview. This 1s especially e of
qudies  involving  large sample  sizes  apd larg

. . : ge
gcogmphicnl areas.  Written questionnaires become even

more cost effective as the number of research questions

InCreases.

Y. Questionnaires are easy 1o analyze and most statistjcq

analysis software can easily process them. Data entry apg

abulation for nearly all surveys can be easily done wiy,
many computer software packages.

3. Questionnaires are familiar to most people.  Nearly
everyone has had some experience In  completing
questionnaires, and generally they do not make peop[;
apprehensive.

4. Questionnaires reduce an interviewer’s bias because there
is uniform question presentation. Unlike in person-to-
person interviewing, there are no verbal or visual clues to
influence a respondent to answer in a particular way.

Questionnaires are less intrusive than telephone or face-to-
face surveys. When a respondent receives a questionnaire
in his/her mail, he/she is free to complete the
questionnaire based on his own time-table. Unlike other
research methods, the respondent is not interrupted by the

L

research instrument.
6. Questionnaires generally require less skill to administer
when compared to other data collection methods.
7. The reliability of the responses is generally higher;
arises from greater assurance of anonymity of

this
the
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respondent.

Questionnaires often have stand

ardized answers (i make
them a good method of dat

a collection,

Disadvantages of Questionnaires

L.

Q9]

Despite  the advantages outlined above, there are
disadvantages in the use of questionnaires, “There are
cases in which the use of questionnaires is nof suitable for
data collection. For example, written questionnaire will
not be suitable for collecting data among the group of
poorly educated or illiterate people, because they lack
reading skills. For instance, it will be extremely difficult
lo use questionnaires to collect data from Yorub4 oral
poets, traditional herbalists and people who can neither
read nor write.

Another major disadvantage of questionnaires is the
possibility of low response rates. Low response reduces
the degree of authenticity in statistical analysis. It can
dramatically lower confidence in the results. Response
rates vary widely {rom one questionnaire to another.

Questionnaires limit the researchers’ abi'lity to probe
responses. Structured questionnaires often lose  the
“flavour of the responses” because respondents often w:anl
to qualify their answers (Walonick 1993:1). By allov'vm[;
frequent space for comments, the rescarcher can partially
overcome this disadvantage.

For some demographic groups, conducting a survey of

questionnaire may not be practical. .
Nearly ninety per cent (90%) of all communication is

il
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visual. Gestures and other

Jes! paralinguistjc fear,
communication are not available in WTlllen Ju e
ues

Lack of personal contact will have iy ey
depending on the type of mformatio

n being requesteq

questionnatre requesting factual nformation Wil pro} |
' ~ . ' MO hAal
not be affected by the lack of personal com: .
} - . - - - . B Ct
questionnaire probing sensitive s b

sues of alltudes may ha

~

severely affected.

0. Questionnaires may get to a wrong hand if
to respondents. It is natural to assume th
Is the same person you sent the questionnaire to. This may
not actually be the case. Many times. questionnajre -
into wrong hands for completion. For instance
housewives sometimes respond for their husbands. \\'hile.
subordinates respond for their bosses. For a variety of
reasons, respondents may not be who you think the, -arc,
Therefore, confounding errors are inherent
questionnaires.

Posted or sep,

§ get

In  such

Any omissions in the responses are difficult to Interpret.
[n structured questionnaires. the possibility of loss of
validity exists where none of provided alternative answers
represents the respondent’s true feeling about an issue.

Design of Questionnaires

Questionnaires research design proceeds in an orderls
and specific manner. The steps required to design a
questionnaire is represented in the Research Flow Chart
below. Each item in the flow chart depends upon the
completion of the process of each of the previous items.

— |
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Define Goals and Objectives

!

— Design Mcthodology

o

— Determine Feasibility
|

v

Develop Instruments

l
Select Sample

!
\—* Conduct Pilot Test

!

—» Revise Instruments

!

Conduct Research

l
Analyze Data

!
Prepare Reports

(Source: Statpac (2010))

80

The importance of well-defined objectives cannot be

overemphasized. A questionnaire that 1s writte

n without a

clear goal and purpose is inevitably going to overlook
important issues and waste respondents’ time by asking

L m
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useless questions: The questionnaire may lack a logical oy,
SA an L .

causing the
.+ is not stated.

participant (o lose interest.  Once ()
objective it will affect all the other stages, |
wch insightful conclusions at the end of

would be ml(uull [0 re .
stating objectives 1n the design s essentig],

the study.  DO.
[Inder the l)can Methodology. the researcher decides wha
is (0 be used. is 1t going to he opep-

hpe of qucﬂionn'uu
[s it going to be Yes or No or the

thereby

ended or \(llltllllkd
which is the most useful? Is it going to be a

multiple chotee.
quantitative or qualitative qucsllonnaue? Once that 1s settled.
the rescarcher then determines the feasibility of the design -
cost. and other logistics.  The nexi phase 1s to develop the
gquestions. * The best way {0 ensure a good questionnaire
design can be expressed a follows:

The design of the questionnaire becomes considerably
casier if it is developed to directly address the goals of the
study. In designing questionnaire. there are certain features

the designer must bear in mind.

Qualities of Good Questionnaires

I Good questionnaires evoke the truth. Questions must be
non-threatening.  When a respondent is concerned about the
consequences of answering a question in a particular manner.
there is every possibility that the answer will not be correcl.

Anonymous  questionnaires that contain  no identifying

information are more likely to produce honest responses than
those identifying the respondent.

II" your questionnaire contains sensitive items, remember
lo clearly state your policy on confidentiality.
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The purpose ol a survey is to [ind out information, A
. wstionnaire that asks for a response on more than one
dimension will not provide the information you are secking,
A eood question asks for onc bit ol information at a time. Tor
example: please. tick [\ ] the appropriate box.
Unilorin  has experts in World History and
Linguistics

A B C D
Strongly Agree Disagree Strongly
Agree Disagree

This type of question is seeking for information in two
different fields at a time. This is called a “double-barreled
question”. It is not a good question.

s ]

3. A good questionnaire is the one that can accommodate all
possible answers. Multiple-choice items are the most popular
type of survey questions because they are generally the easiest
for a respondent to answer and the easiest to analyze.

Asking a question that does not accommodate all possible
responses can confuse and frustrate the respondent. For
example. consider the question:

What brand of crown do you own?
1. Aré crown

2. Séseéfunfun crown

There are many problems with this question. What if the
respondent does not own a crown? What if he owns different
brands of crown? What if he owns both “Aré and Séséfunfun

P
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crown™? There are two ways of solving this kind of probleyy,.

The first is to make each response g Separale
dichotomous item on the questionnaire. For example,

1. Do vouown “Aré crown™? (circle Yes or No)
i. Do you own “Sésé¢funfun crown™? (circle Yes
or No)

Another way of solving the problem is to add (e
necessary response categories and allow multiple responses
This method is preferable because 1t provides more
information than the previous method.

What brand of crown do you own?

(Check all that apply and tick one)

A. Do not own a crown
B. Areé crown
C. Séséfunfun crown

D. Orikogbofo
4. A good question must have mutually exclusive options.
A good question leaves no ambiguity in the mind of
respondent. There should be only one correct or appropriate
choice for the respondent to make. A good example is:

Where did you grow up?

A. Country
B. Farm
C. City
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A person who grew up on a farm in the country would
not know whether 1o select choice A or B, This question
would not provide meaningful information. Worse than that,
i could frustrate the respondent and the questionnaire mipht
find its way to the dust-bin,

5. A good question produces variability of responses. When
a question produces no variability in responses, we are left
with considerable uncertainty about why we asked the
question and what we learned from the information. If
question does not produce variability in responses, it will not
be possible (o carry out any slatistical analysis on the item.
FFor example,

What do you think about the Department of

Linguistics and Nigerian Languages’ report?

A. It’s the worst report I have ever read
B. It’s somewhere between the worst and the best

C. It’s the best report I have ever read.

Since almost all responses would be choice B, very little
information is learned. Design your questions in such a way
that they are sensitive to differences between respondents,
See another example.

Are you against drug abuse? (circle Yes or No).

Again, there would be very little variability in responses
and we will be left wondering why we asked the question in
the first place.

6. Transition between questions should be smooth.
Grouping questions that are similar will make the
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Questionnaite easier 1o complete, and the respond
more  comforable.  Questiomanes  that jumn
anrelated opic 1o another will appear disjointed
Ikely o produce gh response rates.,

Nt wy ) ool
H\\ln \\n\\
and A0 e

7. Avold a leading queston that would lead the responden,
mlo *‘l\lﬂ“ the answor \Nl would noi hke 1O 1T0Ce ¢,
questions are usually easily spotied because they use NeLAN ¢
D hrases. For L‘\:\ﬂ‘l]‘]L\ ‘

l \J\.“HQ

Wouldn't you hke o0 recenne our free Yorihy
studies brochure?

Don't you think the senate 1s spending 1o much
money?

These types of questions are not aceeptable in qualin

research study that request objecuive responses to questions.

8. A good questionnaire does not use emotionally loaded of

—

vaguely defined words.

9. A good questionnaire does not use unfamiliar words or
abbreviations. Always remember who vour audience is while
designing your questionnaire. Do not use uncommon words
or compound sentences.  Use simple and short sentences.
Common abbreviations are okay if vou are absolutely certain
that every respondent will understand their meanings. 1f there
1s any doubt at all. do not use such abbreviatons.

10. Branching in written questionnaires should be avoided.
While branching can be used as an effective probing
technique in telephone and face-to-face interview, it should
not be used in written questionnaires because 1t sometimes
confuses respondents. An example of branching is given In

G
Scanned by CamScanner



Qm.\;immuirv.\ and their significance iy researely B
]

¢) hCIU“ ‘

a1, Do you currently have o clnicl‘luincy e
(Yes or No) il no, go 1o question 3

b. How much did you pay your King theyo

¢. Chicltainey mstitution should be cancelled
(Yes or No) il'no. go to question 6

Administration of Questionnaires
A Written  Questionnaire  (also

. | known 4 self-
udminislﬂfd questionnatre) 1s a data-colle

. ction tool i which
written questions are presented.  Such questions are (o be

answered by the respondents or informants In written form

Methods of administering written questionn
the following:
i Sending questionnaires by mail with clear Instructions on
how to answer the questions and asking for mailed
responses.

ares mclude

ii. Gathering all or part of the respondents in one place at
one time. giving oral or written instructions. and letting
the respondents fill out the questionnaires.

iii. Hand-delivering questionnaires to respondents and
collecting them later.

Ethical Issues in the Design onuestionhaires '

As we design questionnaires for the purpose of collecting
data, we need to consider whether our questions are likely to
cause any physical or emotional problems. For example,
emotional problems may be caused by any of the following:
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| Violating informants’ right to privacy by posing senje.
questions.
7 Allowing personal information to be made pub|jc

wh Ic b
informants would want to be kept private.

()

Failing to observe/respect certain  cultural vy,
traditions or taboos valued by your informants, eic h
It is recommended that if sensitive questions are ¢, he
asked. it is advisable to omit names and addresses from (1,
questionnaires.

Conclusion

In this paper efforts have been made to discuss jssyes
relating to questionnaires and the significance of
questionnaires as a data-collection technique. Issues rajsed
and discussed include defining what questionnaire is g
about. advantages and disadvantages of questionnaires. how
to design good questionnaires, qualities of good
questionnaires, administration of questionnaires and some
peculiar ethical issues that need to be addressed while
designing questionnaires.

In conclusion, it is our submission that in using any of the
data-collection technjques. a researcher needs to be systematic
in his or her approach. In other words, a researcher is not
only expected to have a good knowledge of his or her arez of
study but a clear idea of the objectives of the study. This will
no doubt be of assistance in designing his/her questionnaire.
The objects of study may include. people. phenomenz.
objects. etc. Having a good knowledge of the settings of such
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hjects 0f study will also be an added 44, antage in e
: AT = C51en
‘.U;,_,u()nndl!'h. ening

References

Ezcjcluc. AC. & Ogwo, 0. (1990). Basic principle

managing research projects, Onitsha:
Publishers Limited.

Samarin. W. J. (1967). Field linguistics- A guide to linguistic
field work. New York: Holt. Rinehart and Winston.

Sanusi. 1. O. (2010). “Linguistic field methods ™ Unpublished
lecture notes on LIN. 304, Department of Linguistics and
Nigerian Languages. University of lorin. lorin.

Statpac  (2010).  “Questionnaire  research  flow-chart”,

Retrieved from http://www.slalpac.com/surveys/ flow-
chart.htm.

S In
Africana - Fep.

Walonick, D.S. (1993). “Everything you want to know about
questionnaires”. Retrieved from http://www.statpac.com/
research-papers/questionnaires.htm.,

Scanned by CamScanner

-



