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Towards the Sociology of Entrepreneurship: Exploring Some
Relevant Approaches :

by
Olatunji, Abdulganiy; Issah, Moshood and Josephs Oluyemi A.

Abstract

Entreprenenrship bas been one of the fundamenml buman activities from time
immemorial; the age-long practice of entreprenenrial activities in buman societies
is evident in ancient history of Jews, Arabs, English and African societies. Die t0
the importance of entrepreneurial ctivities in buman’s life, different scholars in
several social sciences and managerial disciplines have looked into the subject from
their own disciplinary point of view. Most of these disciplines have only seen the
concept from their 0w immediate academic background with little or no emphasis
on the socio-cultural milien in which entrepreneurship takes place. In an attempt
to fill this gaps this paper, exploring warions approaches, intends to bring o#t the
importance of socio-cultural factors in entreprenenrship activities. It is observed
through different approaches examined. in the paper that sociological factors have
significant influence on entreprenenrship activities generally. The paper concludes
on the premise that sociological factors are important wariables to be considered in
entreprenewial studies and in the formulation and implementation
entrepreneurial policies in Nigeria.

Keywords: Approaches, Discplines, Entrepreneurship, Factors, Policies, Study

Introduction

Entrepreneurskﬂp is an important activity in human life because without it, it will
be difficult to fulfill the basic conditions of living such as food, shelter and clothing:
Human being is created in such a way that if he must eat, he must work for what
to eat and hence the indispensability of entrepreneurial activities. The age-long
practice of entrepreneurship in human life is evident in the history of many ancient
societies such as Jews, Atabs, English and African societies. If closely observed;
one would realize that the history of all hitherto existing societies contains 2 histoty
of entrepreneuxship (Olatunji, 2012, 2013, Olatunji and Lawal, 2014). Although,
the study of entrepteneutship does not begin formally until the 18" century, the
term was introduced into economiic theoty with the works of Richard Cantillon
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- economic and managerial impottance has received more academic prom'mence

* factots on entrepteneutial activities. In other words, the focus of this paper is to
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and Adaermth in 18" and eatly 19* centuries but was ignored theotetically
until the late 19* and eatly 20® centuties and was first accorded prominence by
Say (1 816). It was vatiously translated into English as ‘metchant’, <undertaker’
‘adventurer’ Of ¢employet’ (Intemational Encyclopaedia of Economics cited in
Adunola, 2009)- : '

Because of the impottance of enttepreneutial activities in human social living,
different scholars in the social science and managerial disciplines have looked
into the discoufseé using different theotetical approaches. Fot instance, in
FE.conomics, entrepteneurs are seen as agent of economic development in the field

of management, entrepreneuts are studied based on their managetial functions in

are scen as individuals with specific distinct personality features that distinguish
them from the genetal population. 1n Sociology howevet, the focus of
entrepreneurship does not really lie in the functions ot the definitions of the

entrepreneut and how such background influences entrepreneuxship activities. It
could be deduced from the above that enttepteneurship is a confluence of various
factots in which each of the factors ate a8 important as the other in the general
making of a0 entreptencut.

Although socio-cultural factors play immense role in entrepteneurship, it’s

and the sociological aspects of entrepreneurship have received less consideration
(Olatunj, 2012). (This is regarded as one of the gaps this paper attempts to covet).
In the sociological studies of enttepreneursbip, several approaches have been
devised to explain the inseparable relationship between socio-cultural vatiables
and entrepxeneuxship. Although, all of these approaches might not be sufficiently
explored in 2 paper of this statute, but a sammary clue of each of the apptoaches
will be explored in otder to show the telationship and influences of socio-cultural

explore different sociological of sociological—related approaches to the study of
enttepreneu.tship and how each of the apptoach gives a0 insight into the relevance
of social factots in entrepreneutship. At this juncture, there is the need to apptise
the reader of the fact that, the approaches examined in this papet ate considered
sociological approaches because the approaches in a way ot the othef are reiterating
the televance of social factors in entrepreneurial activities. More 50, it is impozrtant
to note that though, the approaches might be ovetlapping in some instances but
the authors have decided to highlight them separately due to some technical
differences that exist among them.
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the ability to build a founding team to complement one’s own skill and talent. It is
the know-how to find, matshal and control economic/business resources. What
could be inferred from the definitions of entreprencur above is that entrepteneurs
ate individuals who initiated a business entity and assume the risks and benefits
of the business venture. They are individuals who believe that they are the master
of their own fate, the driver of their own ship. Though, these definitions sees
entrepreneurs as founders of a business otganization but entrepreneuts include
not just the original founders of business firms but also second-genetation operators
of family owned firms, franchisees, and owner managers who have bought out
the founders of existing firms (Longenecker, Moore and Petty, 2003).

Entrepreneurship play immense toles in the general socio-economic and
political well-being of many nations in the wotld today, this is because of its role
as an engine of economic and social development (Tjaiya, Muhammed and Chika,
2010); in the exploration and utilization of natural resources (Satkin-Daji, 2009;
Salihu, 2009); in the generation of employment opportunities for the mass
population (Igbinedion and Akpeti, 2010; Olatunji, 2013); in reduction of povetty
rates in the society (Abimbola, 2007; Agu, 2010; Tjaiya et.al, 2010) and in
strengthening democratic institutions in the society (Olatunji, 2011). Howeve, it
is important to note that entrepreneurship activities are cartied out by entrepreneunts
in the society and because such entrepreneuts are social being with socio-cultural
background, the highest possibility is that their behaviours and performance will
be generally influenced by their socio-cultural conditions. In othet words, it is
important to put interest in the study of these important factors and because the
socio-cultural factors are many, nuUMErous sociological approaches has been
developed to explain the obvious Jink between social factors and entrepreneurship
activities. In this respect, the next segment of this paper is used to briefly explore
some of these apptoaches.

Approaches to the Study of Entrepreneurship: An Overview

According to Chu, cited in Adunola (2009), ideological approaches in the study
of entrepreneurship are fundamentally categorized into four mainstreams namely:
management, €CONOMICS, sociological and psychological. While the first two
petspectives ate given more prominence, only recently that academic discussion
on the last two petspectives begin to occupy centre stage in entrepreneurship
discussion. In ordet to complement these recent efforts, the focus of this write up
dwelled on the sociological perspectives. In other words,ideological approaches
that would be considered in this paper would tevolve majorly around the
background of the sociological studies.
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entrepreneurial activity or the lack of it. He also noted that some cultures value

entrepreneurship more than others and hence the reason for variability in the supply
of entre

preneurs in different cultures. Davidsson and Wiklund (1995) concluded
that a diverse set of cultural values is responsible for diffetences among tegions in
the rates of enttepreneurial start-ups and continuity. Thus, this approach views
the entrepteneurial world as channeled through a well-integrated society and culture
in which the value system becomes the crucial determinant of an individual’s
actions. Becker (1993) suggested that some societies, because of their non-
entrepreneutial culture, welcome outsiders to petform entrepreneurial functions.
In effect, some groups with entrepreneurial values do become the predominant
entrepreneurs of host societiesNumerous empirical studies report some cultures

as being more represented than others in the small business sectot. Among them,

Lasry (1982) noted the percentage of entrepreneurs among Sephardi immigrants
in Montreal as being significantly

_ higher (38 petcent) than among immigrants in
general. Similarly, Sayigh (1962), found Christians and Jews to be the prominent

entrepreneurs in Lebanon. Bye and large, what could be inferred from the socio-

cultural apptoach is that human being is a socio-cultural being and cultural beliefs,

cultural values and practices have a profound effects on the shaping and making
. of the entrepreneur as well as the rate of entrepteneutial development of 2 society.

Social-Psychological Pcrspeciive

In the study of factots influencing entrepreneurial behavior, the two fundamental

apptoaches observed ate the micro and macto apptoaches. The macto explanation

seeks to explain the influence of the general socio-cultural system on the making
and molding of individual personalities, the micro school on the other hand seeks
to analyze the important roles of individual personalities in shaping and making
of the whole system. In this regard, while the socio-cultural petspective focus on
the influence of the overall cultural system on the entrepreneutship, the micro
view attempt to examine the influence of personality factots on the emergence,
maintenance and continuity o£entrepfen_eurship. In essence, psychological ot

personality theoties of entrepreneurship wants to look into the factors responsible

for the emergence and continuity ‘of entrepreneurial petsonalities in business realm
and how enormous supply of such personalities could lead to entrepreneurship
development of a society. Researchers in this field believe that certain petceptions
and beliefs among entrepreneuts transcend cultutes According to this approach,

personality chatacteristics and not cultural influences make people to become
entrepreneuts. :
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considers the outcome while grossly neglecting the process which leads to the

outcome, Put in anothet way, the trait pptspcctive is faulted on the premise that it

grossly neglected the social processes which makes the realization of the petsonality
traits possible. ;

Anthropological Perspective

Anthropology is a branch of Sociology which is generally classified into physical
and cultural anthropology (Hatris, 1995). In essence, these two branches of
anthropology could be used as relevant ideological approach to explain some
fundamentals of enttepreneurship dynamics. Anthropologists generally classified

culture into two broad categories: imaterial and non-material culture. Matetial

culture relates to overt ot explicit aspect of cultare which consist of the objects
which people in 2 particular society have learned to make and use to satisfy their
needs in that society (Olatxmji, 2009; Olatunji and Lawal, 2014). The non-matetial
aspects of culture consist of knowledge, philosophy, morals, motivation, language,
attitudes, values, etc. shared and in a society. They are sometimes tefetred to as
covert ot implicit aspects of culture because they are not visible ot tangible but
are manifested through the behaviour of a people (Otite

and Ogionwo, 2003;
Olatunii, 2009). Basically, the cultural anthropological approach to entreprenutship-

focus mote on the non-matetial aspects of, culture and it tends to focus on the
importance of culture and its un-sivaled impact not 0

nly in determining the social
structute but more speci

fically in influencing human behaviour generally.

Technically, the anthropological approach is pattially an extension of the socio-
cultural because the focus is still more on ‘culture’, howevet, this apptoach has
been assigned a sepatate sub-heading in this papet because its explanations on the
impact of culture on entrepteneurship is somewhat extensive than the first

approach. Itis conceived within the purview of this approach that the decision to
engage in e.ntrepteneutship, the degree of entrcpreneurial activity and its outcome
all depend on opportunity stractute and cultural characteristics of not only the
individual but also that of the entire cultural system of a particulat society. This
apptoach also study the impact of entrepteneurship development a8

it influence
cultural change in the society. Furthermore,

this approach sees entreprencurship
cultural dimension of 2 society
and which retrospectively influences the behaviour of individual entr

epreneut.
Barth (1963) viewed the entrepteneut as an individual whose activity has an impact

on a community, causing social changes therein.
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to influence entrepteneutial dynamics. Mote often than not, most other approaches
tend to focus mote on the factors that determine continuity and success of
entrepreneutial action with less focus on the initiative factots. The displacement
school however, is of the view that the basic and most impottant factor that
makes people to tutn fo entrepteneurship is displacement ot negative life
occutrences expetienced by the individual in his ot her previous occupation ot his
or her socio-econotmic situations. Displacement in this perspective is seen as 2
consequence of social relationship and the reaction towards such displacement
will also be determined by social Factors. With this understanding, displacement is
seen as one of the decisive social factors that condition people to become an
entrepreneut. It is assumed that an individual will not engage in entrepreneurship
unless they ate prevented from engaging in other non-entrepreneutial econotnic
activities, or because they are displaced from their initial econotnic position.
Entrepreneurship sesults as the best alternative for such displaced individual ot
group of individuals. Young cited in Abimbola (2007) found that entrepreneurship
occurs when a person ot group has a low status, and has been in a way of the other
denied access to mainstream society.
Shapeto and Sokol (1982) present a model of the larger—scale precursots to
starting a business. In their model, the usual inducement to forming a business is
«displacement’. For example, unemployment, termination of employmen't
appointment; leaving school or the armed setvices, getting divotce, moving to
another country etc. According to Shapeto and Sokol, the first question asked
after a displacement is whether it is desirable to statt 2 business ot not. Shapero
(1981) generalized that most entrepreneuts are displaced persons who have been
dislodged from theit familiar niche. Shapero and Sokol (1981) found that refugees
are more likely to start new ventures in theit host societies than they would in
their countries of origin. This suggests that in times of transition, individuals may
become entrepreneuts, although enttepreneu.tship was not originally their intended
goal.

Everett Hagen is one of the basic proponents of this petspective. Accotrding
to Hagen (1962:86), the basic cause of entrepreneutial action ‘g the perception
on the patt of the members of some social group that their purpose and values in
life are not respected by groups in the society whom they respect and whose esteem
they value”. He also noted that great traders are often aliens - Chinese, Indians,
petsons from the Near Bast, Jews, etc. He explained theit entrepreneutial activity
in terms of a subdominant group seeking to overcome social grievance via
achievement in the economic realm. In each case, Hagen believed that the marginal
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Accotding to Abimbola (2007), the process of change in an individual’s life is
directed by vectors. Vectors are forces that influence the movement of an individual
towards a given direction at 2 given time. Most members of a collectivity are held
down in a patticular path by the sum of vectors in their lives. These vectors could
be loss of job, family situations, peer influence and several push and pull factors
in an individual’s life and even some covert fotces most often determine behavioral
direction of individuals in a social situation. For an example, an unemployed
graduate may consider venturing into business if his socio-cultural background is
favorable to establishing a business ventute. That is, if for example, if he has a
family history that is supportive of business or gtew up in a business environment
ot has received a formal or an informal training in business. Such individual will
venture into business if he calculates his social capital advantage which would
serve as vectors for his decision to enter into business.

In sum, this approach to the study of entreprencurship focused on the fact
that entrepreneurship is caused by different varying factots as against the
proposition of many other perspectives. This approach uses 2 compatative analysis

method to look into the relevance and influences ‘of vatious (social, psychological
and socio-structural) factors in determining entrepreneurial startups, maintenance
and continuity. This approach is premised on the fact that entrepreneurship is 2
consequence of different scciological,‘psychological and economic factors. This
approach is differént from the eatlier discussed perspectives because, it perceived
entrepreneurship as been triggered by multiple social factots. Mote so, this
petspective assumed that what motivate people to engage in entrepteneurship
ventures could be as 2 result of any of the observed factors of could be a
combination of one, two ot three of these factots. The uniqueness of this approach
lies in the fact that the factors that influence entrepreneurship are multiple and
dynamic social factors and that these social factors ate numerous and contextual.

Social Capital Approach
Social Capital is 2 theotetical approach which has gained prominence in many
social science and educational disciplines since the past twenty years (\Woolcock
1998; Botgatti and Foster 2003). Its populaﬂty is due to its consideration of the
value of relationship network as a prominent factor that influences social behaviout
(Haynes, 2009).Conceptually, social capital is a form of capital that an individual
enjoys due to his/her level of re_!aﬁonships between individual or among individuals
in the social system. According to Adlet and Kwom (2002), the reason for an
exponential growthin the atilization of social capital approachin explaining vatious
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role in enabling them to cacry out theit entrepreneurial activities. Roomi’s (2009),
study of female entrepreneuts in Pakistan show

s that lack of access to appropriate
social capital by female entrepreneuts in Pakistan gives 2 majot setback to the

petformance of female entrepreneuts in the study area. It was also discovered

through the study that the majotity of successful fernale entrepreneurs are those

who have access to enormous social capital (those who have received high suppott
from theit extended families). In the Nigetia context, Abimbola’s (2007) stady of
Nigetian enttepreneuts also shows that social capital is an important socio-cultural
factors influencing entreprencurial event.

In conclusion, it could be deduced from the discussions thus far that
entrepreneutship is a social phenomenon, 2 mental activity and aphenomenon
that has to do with social structuze of the society. In a nu;§heﬂ, entrepreneurship

though is an economic phenomenon but it is largely influence

d by numerous social
factors and these factors are important determinants of entrepreneurship. To this

extent, there is the need to give these sociological/ psychological and environmental
factors prominence in entrepreneurship discussion generally. In this tegard, this
work has attempted to present some background sociological and psychological
apptoaches explaining different variables observed to have influence on.

entrepreneurship generally and the decision to involve in entreprencutship
specifically. ¢

Summary, Conclusion and Recommendations _

From the vatious theoretical approaches analyzed above, it would be realized that
though each of the apptoaches present viable explanation on the relevance of
non-economic factors in entrepreneurial undertakings. However, it should be noted
that most of these approaches are not only complementaty but they are inter-

related to a large extent. For instance,the personality theoties cannot be well

anderstood except one considers the social context in which the personality

develops. An example of this is visible in number of wotks such as Mueller and
Thomas (2001). Mueller and Thomas (2001) found that as cultural distance
incteased, internal locus of control, tisk taking and enetgy levels decreased. This

is a pointer to the fact that socio-cultural factots play immense role in the dynamic

working of the trait apptoach. Addressing the relevance of culture in analyses of
entrepreneutial behaviout, Alwis, etal (2003) observe that it is the sy

stem of
values, beliefs and artifacts that determine entrepteneuxiai mind-set and serve as

guidance to his personal behaviout and this mind-set is the result of his past
expe]:imental leatning from socio cultural environment.

77




1 rds the Sociology nfEn:reprerzeurshtp‘ Exploring Some RB‘EU:XT!I APP?’MCIJES
owa: p

g
Suﬁﬂar‘.y, mn th.e Theoly Of Wldldlﬂwal OE status tCSPeCt, Evefett Iia ens
L:g tain § ca lg E 5 ) g" C g

indivi totv. He believes that the initial condition
A s mjw:::tmel ;il::leﬁaiot‘:;tgvior is the 1ossl of status b); 1';.1 gg]):;lt; ;lf_
lead.ing = cvmmz&);cl) TPbis relationship is also evident il .thc work 0 Zh o
O e (1511?1: 'denéiﬁed need for achievement as a8 important ?SEL g
MCClcﬂa[.ld (2 ) ; en.t_tepreneurial behaviot, despite the pow?:: c;h ailzg O,f
e mﬂuenmngknowledged the relevance of social' factors in the ,:;111 o
MCCleua'nd also ";:: obsetves that aumbet of factors,whlch de.tejlm].l?le(,i a- e
Peﬁsoﬂ"ﬁ_“y "”hen . vironment child-rearing practice and Qatent—chsl rel a£ e
e 1 o md similat :)bsetvation in his wotk on. internal locus © o
A w9 maRZtter’s (1966) defines two categoties of .locus of co«nt ‘;nﬂx},
- t'he emreptmcur’the individual actof while the othet attributes cause O
e t?iiv'idual, ie. the socio-culultal environment. -
ﬂtﬁ;&i‘;ﬁ; this, it should also be noted that some c:’; tgzl?gio;;sewed =
: i oven as 1 .
i o iﬂm”#ﬁte& ti::y E:rui;lgszzltf:j factots undet dfifferent thco;etiz;ll
i aPP’:O"‘ChCS - 1: s‘cc:)mePof the ideas pushed by the physlcal anﬂr.:xoli?uc::gt\t i
e g l“,msizcd through the envitonmental and somo:]sl s
aPPma‘j_l g 5‘l's‘ofem?m::twithstaﬁding, if pmperly obsetved, one WO e
e Tl'ns o in them. Similatly, the basic argument of the dlspH waer

the tedfmclﬂl filffetegfe roument Pushed by the push/ pull petspe‘cuvc.d ‘oto ‘v;’
e B deciiig:?o bring all these theotles to focus 1 Of ?L‘C‘Jlir “
t:etajles;atf::)i[e:i]s; czplanations to explain the relaﬁons],;nps b Zt}:r:ge: ts}:):tt;)l i

o i : < in the society. Byean ; : :
dcmeni”ii“ﬁ?;fg“:;ﬁfggﬁﬁi:‘ that no single ind.'widm:l1 12;55&;11;; :tl
s ent of enttepiene : :
EEEtor Couk} accour}t fo; :iin‘i;;::;?gf of these factofs ina depenc'leﬁtfor(;l;:.s
cnttePtene“ﬂal beha?i(:ut lay of socio—cuitu.tal factots, so’cial.-psychologlca k?:l o
it 8 tb:at, e "':F f; Ytos:s ate combined and responsxbh: for the ma glo-
a2 e e deduced from the above that soct

i it could be i
an entrepreneut. Conclusively, 1t other wotds,

i in enreneutship genetally. ‘In ot
C"ﬂtur.al Lo Kzfze:;: i:i:jr;llciméfpsociological Eacu?rs in de:]z:rr::nrcgl;
g mPorm.ﬂt ik entxepreneuxial petforr.nance and s‘wfvwal.llnl ;entgmo;
eﬂuep.mneunal evenltx;r s conside this factin the formulation and 1m.p c. i
o neeié:lapogl?’cies and in the genctal curticulum of entrepren
of entteprene

studies in the countty genesally.

7%

Towards the Sociology of Entreprenenrship: Exploring Some Relevant Approaches
References:

Abimbola, O.H, (2007) “Socio-Cultural Factors in Entrepteneurial Event
Formation: A study of Nigerian entrepreneus”. (A Ph.D. Thesis submitted to
the Department of Sociology Covenant University)

Adler, P. and Kwom, S.W. (2002) Social Capital: Prospects for a New Concept,
Academy of Management Review 27(1) 17-40

Adunola, A. (2009) Entrepreneurship Development and Employment Creation
in Iorin Metropolis (A M.Sc. Research Dissertation submitted to the
Department of Sociology, University of Tlotin. Torin, (Nigeria).

Agu, R.O. (2010) Frontiers of Entreprenenrship Concepts, Theories and Concepts (Vol. 1)
Onisha: Kawutis and Manilas Publishers Ltd. Anambra Nigeria

Alwis, W.P.G. and Senathiraja, R (2003)

“The Impact of Socio — Cultural
. Background of theEntrepreneur on Management and Business

selected Small and Medium Scale Businesses in Sti Lanka”. A paper presented

at 9th International Conference on Sri Lanka Studies. Held at Matara, SriLanka
from 28th to 30 November 2003

Bamiduro, J.A. (1999) “Small-Scale Industries under the Structural Adjustment

Programme “In Saliu, HLA. (ed.) Issues in Contemporary Political Economy of Nigeria.
Tlotin: Haytee Books.

Barth, F. (1963) “The Role of the Entrepreneur and Social Change in Northern
Norway” American Journal of Small Business (Winter): 25-30.

Baskerville, R.F. (2003) “Hofstede Never Studied Culture” Accounting, Organizations
and Soctety 28(1):1-14. :

Becker, GS. (1993) Human Capital: A Theoretical and Empirical Analysis with Special
Referenceto Education. Chicago: The Univetsity of Chicago Press.

Bloodgood, J.M., Sapienza, HJ (1995) The Dynamics of New Business Start-Ups:
Person, Context, and Process. Greenwich: JAI Press INC,
Borgatti, S.P, and Foster, PB. (2003) “The Netwotk Paradigm in Organizational
Research: A Review and Typology” Journal of Management 29(G) 991-1013.
Botlalnd, M. (1994) “Social Capital as 2 Network Theory” Connections 11(2):1 9-30.
Bygrave, W.D. & Hofer, C.W. (1991) “Theorizing about Entrepreneutship”
Entrepreneurship, Theory and Practice16(2):13-22

Coleman, J.S. (1988) “Social Capital in the Creation of Human Capital” American
Journal of Sociology 9(4) pp95 120

Davidsson, P. and Wilkund, J. (1 995) “Values, Beliefs and Regional Variations in
New Fitm Fotmation Rates” Journal of Economic Psychology 18: 179-199

Hagen, E.E. (1962)On the Theory of Social Change: How Economic Growth Begins.
Homewood, IL: Dorsey.

Practices of

79




e : CA: Sage ‘
G fzooi;aéultures Consequences, o Ed. Thousand Oaks, g &

‘Publ'icaugﬂg ad Akpett E.O. (2010) «Unleashing Enue}ngerre:;i}}lgo:g \
: bl%Edmnr’:ﬁc G.:Zwth' Challenges and OPPOTW“MCS” African e l|
cono : .

1 oP 19-29.
and o tscwmfj}fg afn Cnika, UA. @010 «“The lnfo:m;d”SI‘;‘“.’; \
Taiya GT, B amework for Poicy Analyst® s \

. Y 1 1 7.
€55 an s PO LI .H.M- Cd
Journal of 1(32’4;8"6) erhsiies T BatrepreneutsiiP in Rahman A (ed)

e iqersity Gran Commission ‘
hip. Ban Jadesh: University i
Enﬂ;&p Ti:l;t;% ?The Ignstitution and Infrastructar® of E.mrepr.c—ne p
o ip'I?aem'ymdintiCe,ﬁﬁ) i d Entreprewrezrrsbip and
Kilbynl’ (197) Hunting the Heffalump 1n P. Kilby, (Ed)
conomi opment. ewYork-.Ftee_Press. . .
Lmnomlf 1980) “To:::t easurérﬁeﬁi of Entrepteneunal Tendencies
Lachmath ™ & ° o ational Review 20(2),108-116- .
e ncophone au Quebec: les Juifs S€P

Lasty, JC- (1982)- Une diaspot? Fra sttt de Recherche

,vol. 2, pp- 113-138. Quebet, P
W. (2003) Small Business Management:

471 Petty,
Longenecker,]-GuMoore'W‘cM.l J tty omsonSO\iﬁl-Wesmm

An Entrepreneurial Emphasts, Ohio:

Mot MH M-Ld E?e” .ﬁ;urnal of Business Research, 23(1):21-36-

. .
« Cot arative Bntrept
oS ) A s 31072

. ; isi lishers
'Mw%e Practice of Entreprenenrship Enug: Prectsio? Bl

Okpara, F. (2005

80

1imited, Nigetia- \

Towards the Sociology of Entreprenenrship: Exploring Some Relevant Approaches

Olatuniji, A- (2009) “gocio-Cultural Factors and Work-Related Attitudes of
Employees in the Panking Sector: The Case of Bank Wotkers in Tlotin, Kwara
state”. Lapai Sociological Reviewl(2)pp 212-231
Olatunji, A. (201 1) “Ent.tcptcneu.tship Development: A Viable Option for Cutbing
Political Violence and Bnhancing Democratic Consolidation in Nigeria” A
papet presented at the Anthropologicaland Sociological Association of Nigeria
(ASAN)Annml Conference held at Univessity of Tloin, Tlosin, Nigeria. From
August 9-11, 2011
Olatunji, A. (201 2) “The Relevance of Guidance and Counseling in
Eantrepreneurial Empowetment” Sokato Journal of Social Sciences 2(2) pp 65-78
Olatunji, A. (201 3) “The Practice of Human Capital Management among Small
Scale Entrepreneuts: An Empisical Overview” Centre Point Journal (Humanities
edition) 16(1) pp 19-40
Olatudji, A and Lawal, E.E and Raji K.O (2014) “Considering Cultural
Esirepreneuship for Economic Developmentin Nigetia” Advanced Management
Published by the Depattment of Business Administration, University of lloria
Otite, O and Ogilonwo, W. (2003) An Introduction.to Sociological Studies Nigeria:
Heinemann Educational Books. ,
Putnam, R (2000) Bowling Alone: The Collapseand Revival of Americar Community
New Yotk: Simon and Schuster -
Reynolds, P. D (1991) «“Sociology and Entneprcneurship: Concepts and
Contributions”. Entrepreneurship, Theory and Practice, Vol. 16,No. 2, 47-67.
Robinson, PB. and Sextor, E.A. (1994) “The effect of Education and Experience
on Self-Employment Success”, Journal of Business Venturing 9 (2), 141-156
Roomi, M. A (2009) Entreprenenrial Capital, Social Values and Islamic Traditions:
Growthof Women-Oumed Enterprises in Pakistan, Retrieved from W
on 28/10/2010 _
Rottet, ]-B. (1966) «Generalized Expectations for Internal Versus External Control
of Rcinforcement”Psycho!ogicalMenogmphs 80, 609
Salihu, M.E. (2009) “Creativity and Enttcpreneurship" In Abdulkadir, DS. {ed)
Contemporary Approach to Entrepreneurial Development Published by the
Depattment of Business Administration, Ibeahim Babangida University, Lapai.
Niger State
Sarkin-Daji, BD. (2009) «Foundations and Framework of Entreprcncu.tship” In
DSAbdulkadir, (ed-) Contemporary Approach to Entrepreneurial Development
Published by the Depattment of Business Administration. Lapai: Niget State
Sayigh, Y.A. (1962). Entrepreneurs of Lebanon Cambridge, MA: Harvard Univetsity
Press.

e.comm

o8l



i e R § T

USRS e LR

Towards the Sociology o Entreprenenrship: Exploring Some Relevant Approaches

«The Displaced, Uncomfortable Entrepreneut”

Shapeto, A.C.and Sokol, L., (1981)
Psychology Today, 83-88.
Shivani, P. Senath, R. (2010) «gocio-cultural Factots and Entrepreneurial Activity:
A Study of Indian Entrepreneuts” Global Enttepreneut 10(01) PP 61-72.
Shapeto, A. C. and Sokol, L., (1982) «The Social Dimensions of Entrepreneurship”s

1 C. Kent, D. Scxton, and KCHL Vespet (eds) The Encyclopedia of- Entrepreneurship.
Buglewood Cliffs, NJ: Prentice-Hall. 72-90
Singer, P. (1972) «Beyond Tradition and Modernity in Madras® Compatative
Studies in Society and History 13(02) PP 160-195.

Wale-Awe, O. (2010) Entrepreneutship Development 5

Print-serve Ventutes.
Woolcock, M. (1998) «gocial Capital and
Theoretical Synthesis and Policy Framework”
Young, J.E. (1997) “Entreprencurs
Students and Practicing Enueprqneum”
(eds), Entrepreﬂeurship. Chicago: Upstatt Publishing

& Bdition, Lagos: UBT

Fconomic Development: Towatd 2
Theory and Society, 27(2):151-208
a and Learning for University

hip Educatio
and Simlor, R. W.

. In Sexton, DI.

82

ZHE <338/ FRRELE>

Bz =



