Social Media and the Propagation of Rumour among University of Ilorin Undergraduates 

 
By

Dr. Patrick Udende
Department of Mass Communication
University of Ilorin, Ilorin
udendepatrick@yahoo.com
08051518456





And 





Saudat Salah Abdulbaqi, Ph.D.
Department of Mass Communication
University of Ilorin, Ilorin
sau_baqi@yahoo.com
+2348034508413






And 





Aderinoye, G.O.
Department of Mass Communication
University of Ilorin, Ilorin
08051228665
Abstract
The widespread use of social media has enhanced the generation, transmission and amplification of rumour of all kinds. Unfortunately, because the veracity of messages is often difficult to determine in a rumour situation, social media intensify the rapid diffusion of rumors. Some studies have examined why individuals transmit rumours on social media. However, nothing significant seems to have been done in investigating undergraduates’ willingness to generate and transmit rumour on the social media. To address this gap, the researchers undertake a study to enquire the readiness of University of Ilorin undergraduates to peddle rumour using survey. Population of the study is 1,627 undergraduates that constitute five departments in the Faculty of Communication and Information Sciences. Based on Krejcie and Morgan’s published table, the study arrives at a sample of 310 students. Finding show that few undergraduates are indisposed to generate and transmit rumour. However, under given conditions, most of the undergraduates are enthusiastic to retransmit rumour particularly on WhatsApp. The study concludes that social media has extended the frontiers of rumour mongering. While the study recommends media literacy among undergraduates as the messages they amplify may be false, they should maximally use other social media platforms.
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Introduction
	Romour mongering, otherwise known as gossip mongering is a natural trait of human existence. It is also natural that people exploit every available platform including social media to generate and propagate rumour of all kinds and of unimaginable magnitude. Those who have the penchant for rumour mongering are referred to as rumour mongers. What is intriguing about the abhorrent and ignoble act which some people may find plausible, notwithstanding is the willingness, intent, dimension, and dire consequence rumour mongering unleashes on society.
	Communication scholars and researchers (DiFonzo, 2008; Rosnow, 1991; Taylor, 2012) have theorised on a wide range of causative factors and conditions responsible for rumour mongering. Bringing this to perspective, DiFonzo (2008) avers that rumour arises in situations of ambiguity, threat, or potential threat; and is used by people attempting to make sense or to manage risk. This is not limited to the personality involved but extends to issue that warrants peddling of rumour, circumstances and inability of victims or those who should manage information about the subject that give rise to rumour. Nigeria’s President Muhammadu Buhari’s health status that occasioned his sojourn to London for medical tour between January 29 and March 9 this year passes for an example. Rumors were that the president had died in London. At different instances, a similar rumour was made about former presidents Ibrahim Badamosi Babangida and Olusegun Obasanjo. Sporadic outbreak of the dreaded Ebola was also rumoured to have claimed lives or rendered victims vulnerable at different locations in Nigeria. In affirmation of the meteoric rise of rumour, Oyewo (2007) has pointed out that early 2006 many mobile phone users in Nigeria anxiously checked the number that was calling them before answering. A rumour had spread ‘like wildfire’ that, if you, answered a call from certain killer number the rumour went ‘you would die immediately’. Other serious instances that come under inspection in some scholarly works include climatic disasters, ecological disasters, and man-made disasters (Ping, Cui & Pan, 2011). 
	These factors come under serious scrutiny in scholarly works of researchers including Nor, Iwate, Yuko and Yuko (2017). Their studies generally come to the conclusion that rumour demeans individuals and scandalizes a group of people or an entity if they are not either confirmed as true or discredited as false (Sunstein, 2009). There could be some benefits derived from rumour as in serving as an early warning system for targets to adjust. Rumors could also perform the function of collective sense-making to a community attempting to understand ambiguous or uncertain situations when official information is lacking (DiFonzo & Bordia 2007). 
	Rumour is carried out by word of mouth and could infiltrate the mass media. However, with the advent of social media people initiate or amplify rumour using different social media platforms. As Azeez (2017) posits, the advent of social media, at the outset, strengthened the total disdain of postmodern society for the truth where facts really do not matter. Studies have demonstrated that the transmission and retransmission of messages on social media is a simple yet powerful mechanism for message diffusion (Kwak, Lee, Park, & Moon, 2010; Stieglitz & Dang-Xuan 2012). Unlike the prevalence of rumour on social media, a relatively scanty generation and transmission of rumour in the mass media is expected. There is high level of an assumed professionalism associated with news gathering, production and dissemination in the mass media outlets. This implies that media routines narrow the chances of rumour to sneak into news. This is different in the case of interpersonal communication and posting of messages on the social media where there is almost an absolute absence of editing by a professional. By implication, the initiator and transmitter of rumour is at liberty to concoct and transmit whatever he desires. An added leverage that expands the frontiers of rumour mongering is the ever-presence and unfettered access to social media platforms which entails a free-for-all use. Joseph (2012) argues in this direction that we have greater access to diversity on social media because social networks enable many-to-many conversations. Nowadays, with social media, everybody can generate and disseminate information because they are, in most cases, the real first respondents in the event (Turoff., Van De Walle, & Hiltz, 2010). In Nigeria, one noticeable feature of rumour peddling on the social media platforms reflects narrow political, religious, and tribal or ethnic proclivities that undermine collective gain.
	A significant gap existing in researches about rumour mongering on social media is that almost no attention has been devoted to the willingness or unwillingness of social media users particularly Nigerian undergraduates to promote the spread of rumour on social media platforms. This contrast the pre-eminence studies have given to motives and platforms used to generate and promote rumour in other countries. On account that it is unlikely no research has been undertaken bordering on the nexus between social media and rumour mongering among Nigerian undergraduates, this study intends to fill the gap in literature.
Statement of the Problem
	The research problem this study confronts is the existing gap in literature created by absence of studies patterning to the willingness of rumour mongering on social media among Nigerian undergraduates. Suffice that in interpersonal communication, rumour finds a relatively fertile ground to thrive. The tendency is possible even with the traditional mass media which news is expected to be thoroughly edited. But with their sustained reliance on social media platforms, genres, and other forms of communications formats for news materials mostly in form of eye witness reports and blogs, the mass media are not inoculated with their avowal principles of verification of facts. This implies, even if the mass media distance themselves by not accepting responsibility for initiating rumour, they are genuinely culpable of exacerbating it as secondary transmitters. The alarming social media penetration among Nigerian undergraduates invariably suggests a preponderance of all kinds of messages including rumour that are posted on the social media. In view of this, the study intends to open new grounds by investigating specifically the desire of University of Ilorin undergraduates to generate and transmit rumour on social media platforms. 	
Objectives of the Study
	The broad objective of this study is to investigate conditions that can spur undergraduates to generate and transmit rumour on the social media. Specifically, the objectives are to:
i. Find out the willingness of University of Ilorin undergraduates to generate and transmit rumour on the social media.
ii. Identify conditions or circumstances that trigger University of Ilorin undergraduates to generate and transmit rumour on the social media.
iii. Identify the social media platforms commonly used by University of Ilorin undergraduates to generate and transmit rumour.
Theoretical Framework 
	The study finds relevance in Oh., Agrawal, and Rao’s (2013)’ model of transmission also used by Liu, Burton-Jones, Xu (2013). The model has five elements. These are anxiety, source ambiguity, content ambiguity, personal involvement, and directed message. According to Oh, et al (2013), anxiety reflects the negative emotional state of a rumour sender. Source ambiguity reflects whether a rumour sender understands the origin of a message and its trustworthiness. It is a relevant driver for messages brought into a network from outside sources. Content ambiguity reflects the interpretability and clarity of the message itself. Personal involvement represents the importance of a rumour to the sender. Finally, to measure social pressures from other members on a rumour sender, Oh et al. added a new variable, directed message, arguing that directed messages were more likely to be rumours. For example, a directed message on Twitter is a message sent to a specific Twitter user by attaching “@” in front of the recipient’s Twitter ID. Oh et al. (2013) pointed out that three elements in the model i.e. anxiety, source ambiguity and personal involvement (HOh1, HOh2a, and HOh3) significantly lead to rumour transmission, while effects of content ambiguity (HOh2b) and directed message (HOh4) receive less support. 
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Oh et al. (2013)’s model of rumor transmission

	The appropriateness of this model to the study lies in the fact that source ambiguity, content ambiguity, directed messages, and anxiety serve as cue to amplify rumour. For example, rumour posted on social media is likely to have some expressions of anxiety. Anxious expressions are arousal-inducing contents, which can be perceived by rumour receivers (Byron 2008) and are likely to evoke anxiety among rumour receivers (Berger 2011). The rumours posted on social media are leveraged on expressions of personal involvement.
Review of Related Literature 
	Over the years, several studies of varying dimensions on rumour generation and transmission have been conducted. Social media serve as new routes for information flows about human existence. Empirical evidences have revealed varying contexts, objectives, methods, and outcomes. Few of these studies will suffice in providing insights to such studies.
	Zubiaga, Liakata, Procter, Bontcheva, and Tolmie, (2015) conducted a research on rumour and social media with reference to use of twitter. The study centred on the Ferguson unrest, which took place in Missouri, USA, after a man named Michael Brown was fatally shot by the police. The methodology consisted of three main steps: (i) collection of (source) tweets posted during an emergency situation, sampling in such a way that it is manageable for human assessment, while generating a good number of rumourous tweets from multiple stories, (ii) collection of conversations associated with each of the source tweets, which includes a set of replies discussing the source tweet, and (iii) collection of human annotations on the tweets sampled. The researchers used Twitter’s streaming API to collect tweets, using a set of keywords to filter tweets related to a certain ongoing event. For this event, the researchers tracked the keyword #ferguson from 9th-25th August 2014, which led to the collection of more than 8.7 million tweets. The hashtag #ferguson was selected for data collection as the most widely spread hashtag referring to the event. 
	Given the size of this collection of tweets, the researchers filtered it by selecting those tweets that sparked a significant number of retweets, in line with the definition of rumours described. The threshold for the number of retweets was identified through distributional analysis of retweet counts per tweet and empirical tests with different thresholds and was set to 100 retweets for this case. This process made the dataset more tractable for manual annotation by removing tweets that did not attract significant interest. Their findings show that rumours do provoke slightly more replies than non-rumours, with a slightly higher median. However, nonrumours often generate as many replies as rumours, potentially because of the emotional responses that factual verified information can produce.
	In another study, Starbird., Maddock., Orand., Achterman., and Mason  (2014) studied rumours from the 2013 Boston Marathon bombings. The researchers collected data using the Twitter Streaming API, filtering on the terms: boston, bomb, explosion, marathon, and blast. The collection began April 15 at 5:25pm EDT and ended April 21 at 5:09pm EDT. Data set contained ~10.6 million (10.6M) tweets, sent by 4.7M distinct authors. 42% of tweets had URL links and 56% were retweets using either of the two most popular conventions (RT @ or via @). 
	Their exploratory analysis identified salient themes and anomalies in the data. First, they enumerated the 100 most prevalent hashtags in the data and created a network graph of relationships between them. Each node represented a popular hashtag and was sized by the log number of times it appeared in the set. Each edge connected two hashtags that appeared in the same tweet and was sized by the log number of times they co-occurred. Next, they examined tweets that contained specific hashtags to understand their context. A salient theme was the presence of several rumours. For example, tweets with #prayforboston contained a highly tweeted (false) rumour about a young girl killed while running the marathon. And an investigation of a politically themed section of the graph revealed an interesting hashtag, #falseflag— positioned between #tcot (which stands for “top conservatives on Twitter) and #obama—that accompanied rumours claiming U.S. government involvement in the bombings. Through this process, they created a list of rumours grounded in the Twitter data set and choose three false rumours and proceeded to do a systematic analysis of tweets that referenced them. The researchers selected search terms that resulted in samples that balanced comprehensive and low noise to identify tweets related to each rumour. They coded each distinct tweet within each rumour subset and used an iterative, grounded approach to develop the coding scheme, eventually settling on some categories: misinformation and correction. Finding was that 92,785 tweets related to the rumour out of which 90,668 of these tweets were coded as misinformation and 2046 tweets were corrections, resulting in a misinformation to correction. 
	Nor, Iwate, Yuko and Yuko (2017) undertook a study entitled: Why I Retweet? Exploring User’s Perspective on Decision-Making of Information Spreading during Disasters. This study explored the underlying behaviuoral context of disaster information sharing by Twitter users. The study adopted a web survey with 999 respondents in Japan to determine what makes people retweet disaster information in disaster situations. As a result of factor analysis, four factors were identified from 36 questions, namely: 1) Willingness to provide relevant and updated information because the information is believable, 2) Want people to know the information they perceive as important, 3) “Retweeter” subjective feelings and interests, and 4)
Want to get feedback and alert other people. The results revealed that two of the factors influenced different groups of people in the community differently; however, everybody could play their role to reduce the negative impact of social media used for future disaster. Findings show variations in willingness to provide relevant information as well as feelings and interests.
	In a study undertaken by Simon, Goldberg, Levkin and Adini (2016) entitled: Kidnapping WhatsApp – Rumors during the Search and Rescue Operation of Three Kidnapped Youth, the study was conducted to investigate how information, both true and false, spread through WhatsApp during the days three Israeli teenagers were abducted. The objective was to identify the paths of rumour initiation and propagation through social media and to understand its mechanisms during a highly sensitive security operation. In order to study the rumour propagation process, the study established a way to receive the rumours circulating on WhatsApp. On the morning of June 15, it posted a request on a personal Facebook profiles asking people who had received any information on the kidnapping through social media prior to the official announcement of the IDF spokesperson on Friday June 13 at 17:00, for contact. 
	The study used snowball and chain-referral sampling methods to recruit respondents. The survey included 14 multiple choice  questions, focusing on demographic information (3 questions), social media usage (3 questions), rumours related to the event (3 questions), social media credibility, trust and privacy (3 questions), and social media ease and frequency of use (2 questions). Findings show that twelve people responded on June 16 by posting a reply to the Facebook post or through a private message. Eight more contacted the researchers directly via phone or email during the next two days. Through questioning these sources, the study further revealed 12 other rumours circulating on WhatsApp.
	Oh; Agrawal, and Rao (2010) examined the propagation of rumours related to Haiti earthquake on Twitter through a sample of tweets that included the hashtag #haitiearthquake. They coded all English tweets in their sample related to the Haiti earthquake in terms of authenticating statements (where the user attempted to add credibility to their statement by citing a credible source or proclaiming to be an expert), emotional statements (including both positive and negative feelings), and work statements (asking others to do something like donate to charity), among others. They found that as authenticating statements increased on Twitter, the number of emotional statements decreased, suggesting that “the high levels of anxiety can be controlled at the early stage through feeds of governmental organizations, RSS, streaming videos, photo, text message, or Retweet, etc” (Oh et al., 2010, p. 12). This suggests that reliable information from a credible source is a good way to manage the conditions essential for rumour generation, i.e., uncertainty, threat, etc. However, Oh et al. (2010) did not assess the impact of anxiety reduction on the propagation of a specific rumour. They found that an increase of authenticating statements seemed to occur at the same time that anxious statements decreased. Thus, Oh et al. (2010) extrapolated that since anxiety is associated with rumour generation and propagation (DiFonzo & Bordia, 2007), then a decrease in anxiety may lead to a decrease in rumours. Their data cannot fully support this conclusion.
Method
	The study adopted survey method. Population of the study was all the 1,627 undergraduates of Faculty of Communication and Information Sciences, University of Ilorin, Nigeria, made up of Departments of Mass Communication, Telecommunication Science, Computer Science, Library and Information Science, and Information and Communication Science. The students cut across all the four levels in the 2016/17 academic session. Adopting Krejcie and Morgan’s (1970) published table a sample size of 310 was drawn. Instrument of data collection was the questionnaire which copies were administered to respondents for a day. The questionnaire was structured using predominantly, the Likert five option scale. Data collected was presented in percentages and tables.    
Data Presentation and Analysis
RQ1: To what extent are University of Ilorin undergraduates willing to generate and transmit rzumour on the social media?
	The data in table 1 show that most (44%) respondents disagree having the desire to generate and transmit rumour on the social media against 31%, while 25% are neutral.
Table 1: Desire to generate and transmit rumour	
	Options 					Frequency		Percentage
Strongly Agree				45			15
Agree						50			16
Undecided					78			25
Disagree					54			17
Strongly Disagree				83			27
Total						310			100



	On the ability of respondents to resist the desire to generate and transmit rumour on the social media, most (44%) answered in the affirmative contrary to the 35% respondents, who disagree that they are not resistant to the urge to generate and transmit rumour on the social media.
Table 2: Ability to resist the urge to generate and transmit rumour
	Options 					Frequency			Percentage
Strongly Agree				80				26
Agree						57				18
Undecided					66				21
Disagree					60				19
Strongly Disagree				47				16
Total						310				100



 	When respondents were required to indicate whether they had ever generated and transmitted rumour on the social media, 28% and 27% agreed and could not tell respectively while more almost half (45%) disagreed that they have generated and transmitted rumour.
Table 3: Whether respondent has ever generated and transmitted rumour
	Option 				Frequency			Percentage
Yes					88				28
No					141				45
I can’t tell				81				27
Total					310				100



	To further investigate those who transmit rumour on the social media, most (49%) respondents answered in the affirmative that despite the fact that they do not generate rumour, they retransmit or amplify rumour generated by other people. On the contrary, 37% disagree while a negligible number 14%) was neutral.
Table 4: Respondents who do not generate but retransmit rumour
	Option 				Frequency			Percentage
Strongly Agree			72				23
Agree					79				26
Undecided				44				 14
Disagree				54				17
Strongly Disagree			61				20
Total					310				100



	On frequency respondents generate and transmit rumour on the social media, 41% and 42% respondents conceded and refuted respectively while 17% of them were undecided.
Table 5: Frequency respondents generate and transmit rumour
	Option				Frequency			Percentage
Strongly Agree			51				16
Agree					76				25
Undecided				53				17
Disagree				63				20
Strongly Disagree			67				22
Total					310				100



RQ2: What conditions or circumstances trigger University of Ilorin undergraduates to generate and transmit rumour on the social media?
	On conditions that trigger respondents to generate and transmit rumour on the social media, most (35%) attested that if the source of the rumour is traced to a credible source, they transmit it. On the other hand 34% indicated “if the rumour serves as defence mechanism”. While 21% said if the rumour constitutes threat to friends, family members and society at large, the remaining 15% opted for “precautionary measure”.
Table 6: Conditions respondents generate and transmit rumour
	Option 						Frequency			Percentage
If the rumour constitute threat to me, 
Family, friends and society.				64				21
If the rumour serves as a defence mechanism.	75				24
If the rumour emanates from a credible or
trusted source.						110				35
If the rumour serves as a precautionary measure 	61				20
Total							310				100



	The data on table 7 indicate that majority (47%) would generate and transmit rumour on the social media due to anxiety about an issue against 40% respondents, who would not.
Table 7: Capability of anxiety to trigger generation and transmission of rumour
	Option 					Frequency			Percentage
Strongly Agree				70				23
Agree						77				24
Undecided					39				13
Disagree					46				15
Strongly Disagree				78				25
Total					     	310				100





RQ3: Which social media platforms University of Ilorin undergraduates commonly used to generate and transmit rumour?
	When respondents were required to indicate the social media platform they usually use to generate and transmit rumour, greater number of respondents (35%) opted for WhatsApp followed by Facebook (23%), Twitter (15%), LinkedIn (14%) and YouTube (13%) in that order.
Table 8: Social media respondent usually use 
	Media						Frequency			Percentage
Twitter						46				15
Facebook					71				23
LinkedIn					43				14
YouTube					39				13
WhatsApp					111				35
Total						310				100



	On the frequency respondents make use of social media, an overwhelming majority (61%) indicated that they make use of the social media on daily basis. While (19%) and 20% indicated that they use the social media twice in a week and once in a week respectively.
Table 9: Frequency respondent use social media
	Option 				Frequency			Percentage
Daily					189				61
Once in a week			58				19
Twice in a week			63				20
Total 					319				100



	The data on table 10 reveal that majority (73%) respondents use hand set a device to transmit rumour on the social media contrary to the remaining 27% respondents, who use laptops.
Table 10: Device respondent use
	Option 				Frequency			Percentage
Handset 				227				73
Laptop					83				27
Total					310				100


Discussion of Findings
	Through history, a lot of cases worldwide have shown how rumour generation and transmission consistently feature in our daily lives. Some of the issues rumoured about are the death of certain personalities like former president Nelson Mandela of South Africa in 2011 and the serving Nigerian President Muhammadu Buhari in 2017, dreaded epidemics like Ebola virus, terrorists attacks, and natural phenomena just to mention a few. Rumours spread upon social media within the social interaction and communications is briskly gaining ascendancy. In some cases, the spreading of rumors could be seen like an “information epidemiology” diffusing like a disease contiguously from people to people and places to places over time (Situngkir, 2004). This forms the basis for this study with the primary objective of investigating the willingness of Nigerian youths to generate and transmit rumour on the social media. 
	Results of the study are revealing. Despite the fact that many respondents (45%) University of Ilorin undergraduates loathe generating rumour on the social media probably due to its devastating effect, suffice to point out that several factors condition them to at least retransmit or amplify rumour. This is evident in the data in table 6 which depicts that comparatively most (35%) respondents transmit rumour on condition that the source of the rumour is from a credible source. This affirms Kumkale and Albarracin’s (2004) assertion that recipients are more likely to attend to messages from a credible source and dismiss messages from a non-credible source (cited in Baxter., Barrata, & Thomson, 2015). Other conditions that trigger retransmission of rumour on the social media are the probability of the rumour to serve as a defence mechanism to society; if the rumour is potentially threatening to society, or the rumour serves as a precautionary measure to society as well as built up anxiety about an issue. But the magnitude and pervasiveness of rumour transmission would not be astronomical without the social media. Probably, this is why researchers (Kwak, Lee., Park., & Moon, 2010; Stieglitz & Dang-Xuan, 2012) conclude, retransmission of messages on social media is a simple yet powerful mechanism for message diffusion. 
	A dimension to the issue of those who generate and transmit rumour on the social media is also noticed from data. To further investigate those, who even though, do not initiate but simply transmit rumour on the social media, most (49%) respondents answered in the affirmative that despite their aversion to generate rumour, they retransmit or amplify rumour generated by other people. Given that not everybody is privy to every incidence as it occurs to warrant them be among the first to post such information, it is natural that they amplify what has been posted by others. This affirms Azeez’s (2017) assertion that the social media have moved human society to the post-truth era that is characterised by a momentous crisis of communication. On frequency respondents generate and transmit rumour on the social media, 41% and 42% respondents conceded and refuted respectively. The margin between those who transmit and those who restrain from transmitting rumour on social media is evidently inconsequential. What is significant however is that those who do not generate and transmit rumour are comparatively more than those who transmit rumour. This reflects a trend as depicted in data in table 1 which reveal that most (44%) respondents disagree having the desire to generate and transmit rumour on the social media against 31%, while 25% are neutral. The trend is further buttressed with responses about the capability of respondents to resist the desire to generate and transmit rumour on the social media. Table 2 is explicit about this as most (44%) answered in the affirmative contrary to the 35% respondents, who disagree that they are not resistant to the urge to generate and transmit rumour on the social media. 
	It is interesting to remark that, University of Ilorin undergraduates have an avalanche of social media platforms at their disposal to use. These include but not limited to Instagram, WhatsApp, Pinterest, Tumblr, Google Plus, YouTube, Reddit, Facebook, LinkedIn, Twitter, and 2go. However, data reveal that most University of Ilorin undergraduates usually use WhatsApp followed by Facebook while Twitter and other social media platforms trail behind. This contradicts findings of a survey by Mitchell, Holcomb, and Page (2013), which show that 30% of people get their news from Facebook, while only 8% receive news from Twitter and 4% from Google Plus. This suggests that despite the increasing popularity social media like Twitter, Facebook, YouTube and LinkedIn have gained in Nigeria; WhatsApp has an edge over them in terms of usage for rumour transmission. What stands out is that the surge in the use of social media generally has in the first instance indicated a tremendous adaptation of people to the new technological world order whereby social media is briskly supplanting or revolutionarising the traditional media. This is primarily as a result of the unfettered access and pervasiveness of the social media. 
	The paltry of laptop usage to launder rumour on the social media is not surprising. With the proliferation of innovative technological devices where by handsets like android, iPhone, and iPod that could be carried along and manipulated with relative ease is enough justification for University of Ilorin undergraduates to use these devices that are less cumbersome.
Conclusion and Recommendations
	The study concludes that University of Ilorin undergraduates are not enthusiastic to generate and transmit rumour. However, they would not hesitate to retransmit or amply certain messages depending on some conditions. While the undergraduates predominantly, use different kinds of handsets against other devices like laptop which could be cumbersome, they also explore almost all available social media platforms with varying degree of usage. The study, therefore recommends that:	
	University of Ilorin undergraduates with penchant to generate and transmit rumour on the social media should eschew from the inglorious act as falsehood itself is an unacceptable norm. In addition, Undergraduates should resist the temptation of retransmitting rumours especially those that have the potentials of damaging the reputation of individuals and organisations concerned. This is more so, when in the final analysis, such unverified messages are proved to be false after the damage would have been done.
	It is also recommended that University of Ilorin undergraduates should maximally explore and utilize other social media platforms like LinkedIn, Facebook, YouTube and Instagram not necessarily for rumour mongering but to be abreast with certain posts that are of value to society. That notwithstanding, they should be courteous and courageous to retract messages they amplify without delay on realization that such posts they retransmit were false.
	Social media operators should, device a mechanism capable of checking or deleting rumour. This will at least reduce the preponderance of rumour on the social media.
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