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ation considers for the study are the maize traders in the study area.
> use of two sampling techniques, the first stage comprised a random
four markets popularly known with the marketing of maize out of the 12
r market places in Ilorin. Namely; Ojatuntun market, Ojaoba market, Ipata
arket, Itaamo market, Mandate market, Yoruba Road market, Kulende market,
e market, Oja-gboro market, Kulende market, Oloje market and Oko-olowo
cet. The number of wholesalers is lesser compared to the number of retailers as
system of package and proportion of quantity sold were different in the study
- area. The selection of four marketplaces and the marketer's distinction are relied on
- consumers' perceptions gotten during the pilot survey. Even though the marketers do
~ involve in group meetings but the records to signify their membership identity are not
- available. Thus, a sampling frame was constructed for each selected marketplace.

- Using sampling size formula prescribed by Kothari and Gaurav (2015), Table I~
- shows the aggregate of ninety (90) maize retailers and thirty (30) wholesalers were
- randomly and proportionately selected and interviewed for the study. The formula

~ specified Sample size (SS) as:

~ SS=(Z-score)>* p*(1-p)/(margin of €ror) . ............ooovooore (D)
~ Where Z-score = 1.96 for confidence level 95% with 3% precision (margin of error)
- of deviation from the mean of the marketing margin per unit for the p- When the

~ proportion p is notknown, it is common to use 0.5.

'j,..

"he oroportion p used for this study is determined on the platform of the percentage

I .
= Lo
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) 15 years, the wholesalers (
involved in maize marketing for

O This source of capital was followed by money lenders who
d for 40% of the wholesalers and 27.8% of the retailers. Only 10.0% and
olesalers and retailers were sourcing credit from cooperative societies.
majority of the respondents might be a non-member of cooperative
fore, not likely to enjoy the inherent dividend of cooperative as was a
itto include broader market opportunities, collective purchase, easy access to
ilities and reduced marketing costs/increased income (Omotesho et al,,
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N¢ ,_SEpﬂbagmpecﬁvely Thennchuepmeofm
lesser compared to the retailer. This is because the proximity of
ate maize consumer is high. Despite the incentives deriving
a_tmallerpnoe, the wholesaler was still notbeenableto meet

m :

'f : inarketmg eﬁiclency as depxcted in Table 3..The marketing
.ﬁmetaﬂcns greater than that of wholesalers.

gin in th __‘marketmg cost of the both firms. The result is in line with the ﬁndmgs
de and Oyatoye (2005).
eting efficiency of the wholesalers (0.12) is posmve and less than }
that wholesalers used to buy and sell their maize produce in bulk |
1g returns still not match the maximum revenue per bag, ]
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