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ABSTRACT

The purpose of this study was 1o investigate the Influence of time spent for Television and /nfern.el on
Creativiry of Senior Secondary School Students in Zaria Educational Zone, Kaduna State. Descriptive
research dé.sign using survey method was adopted. The population for the study was 5853 senior
secondary school students from six (6) senior secondary schools in Zaria, Sabon Gari and Giwa Local
Government Areas of Zaria Educational Zone, Kaduna State, Nigeria. Three hundred and fifty (350)
students were randomly selected as the sample for the study. using proportional sampling lechnique.
The instruments used for the collection of data were the questionnaire, and standardized creativity test
administered by the researcher. The dara collected were statistically analyzed using One Way Analysis
of Variance (ANOVA). ar 0.05 significant levels. The result revealed that there were some differences
in the creativity of heavy, light, and non-users of internet and television though the difference was not
significant . Based on the findings, recommendations macde included that parents regulate children’s
television and internet time and their choice of programmes

INTRODUCTION changes. Adolescence begins at approximately
10 to 13 years of age and ends between the
ages of about 18 and 22 years. The biological,
cognitive and socio-emotional changes of
adolescence range from the development of
sexual functions to abstract, idealistic and
logical thinking processes, to independence.
Children at this age are experiencing the
technological revolution with increased use of
the television, computer and internet. The 24
hours services provided by various television
stations all over the world via satellite,
accelerates young people’s use of them.
Socially, carly adolescents generate quest for
independence, and desire to spend more time
with peers and in front of television and

Gem (2001) defined televisions as an
electronic device for receiving. broadcasting
signals and converting them to sound and
pictures. Television can be a powerful tool and
by means of it one can learn about lands and
people who may never be visited. Television
presents adolescents with a world that is
ditferent from the one they live in. The internet
on the other hand is made up of millions of
computers linked together around the world in
such a way that information can be sent from
any of the computers 1o any other 24 hours a
day. These computers can be seen in homes,
schools. universities, government departments
or companies where they are well exposed to

voung people.  Santrock  (2005)  defined internet, and this can have effect on their
creativity as the ability to think in novel way creativity (Santrock 2005).

and discover unique solutions to pmhlcmg. )
creative thinkers are flexible. objective, luent, Okcke (2000) explained that television 18
original, have inner motivations and are ncgatively related to children’s creativity as
divergent in thinking. producing many excessive viewing prevent play which hclg 1o
answers. : ’ develop their unique potentials and creativity.

Otokhine  (2002). however stated that
tclevision and internet can  stimulate
adolescents  imagination,  creation and
invention of new things, making them to be
innovative, using new materials around them

Adolescence is the period of transition
between childhood and adulthood and involves
biological. cognitive and socio-emotional
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for artistic and self expression-especially in
sciences.  Excessive  viewing is  however,
negatively related to creativity as it makes
adolescent to become passive learners (Okeke
2006). Approximatels 1'2 hours 10 3 hours
spent on television or internet per day is heavy.
Light viewing could be said 10 be 30 minutes
1 one hour daily (3% hours to 7hours weekly)
as this does not have much effect on time use
(.larson and verma 1999) Crealivity can be
tostered through viewing of profitable and
educational  television  programmes  and
browsing safe websites on the internet. The
problem is creativity can be deadened during
the school sears by students being glued 0
television  and  exploring  dangerous  and
unprofitable websites on the internet. 1f man’s
only educational tasks were to recall what
others told them or 1o imitate what others did,
then he would never be able 1o gencrate new
ideas. This makes some believe that television
and internct does not encourage creativity in
children since users most of the time view
other  people’s input. True creativity  and
innovation consists of SEEING what everyone
else has not seen. THINKING what no one
else has thought of and DOING what no one
etse has dared to do. The researcher intends o
determine the extent to which deferent levels
ot internet and television use would influence
adolescent’s creative behaviors or abilities.
Objective of the Study:- To asceriain the
influence of excessive. licht and non-use of
television  and internet  on  adolescents’
creativity.
Research Question :- llow do heavy. light
and non-use of television and internet
influence adolescents” creativity”
Hypothesis -  There is no significant
deference in the creativity of heavy. light. and
non-users of television and internet.

METHODOLOGY

Research Desngn:-{)escnpm'c research design
was used in form of survey. and the data were
collected from subjects using a questionnaire.

Instrument for Data Collection

The instruments that were used for data
collection for this study were:
a. Questionnaire
b. Creativity test designed and
assembled by Raudsepp (1998). a
standardized test
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Population for the Study: - The gowi
population for this study comprised ol a'll
adolescents in senior secondary schools 0
Zaria, Sabon Gari and Giwa Local
Government Areas of Kaduna State. The total
population of the senior secondary school
students for this study was twenty oOn¢
thousand four hundred and forty nine (21,449)
from twenty five (25) senior secondary schools
in Zaria educational zone.

Sample and Sampling Technique Two senior
secondary schools each were randor.nly
selected from Zaria, Sabon Gari and Giwa
Local Government Arcas in Zaria Lducational
Zone using hat drawn method of random
sampling techniques. These made up th-e six
(6) senior secondary schools from the existing
twenty five (25) senior secondary schools in
the area. The population of the six schools
was five thousand eight hundred and fifty three
(5853), according to the Ministry of Education,
Planning. Research and Statistics Department
Headquarter, Kaduna. Three hundred and fifty
(350) respondents were used as sample for the
study based on Krejcie and Morgan (1970)’s
recommendation that three hundred and fifty
(350) is accepted for a large population and
that five percent (5%) of the selected
population is alright, and, 350 is 1/5 of 5853.
Proportional sampling technique was used to
select the sample for the study as described by
Miles (2001) that it gives every member of the
population equal and independent chance of
being selected or included in the sample.

Reliability of the Instrument To dctermine
the internal consistency of the questionnaire
split  half method, selected within the
Statistical Package for the Social Sciences
(SPSS) was used for the pilot study. The
reliability coefficient obtained was 0.835 and
the internal consistency coefficient obtained
for the instrument was 0.794. This suggested
that the instrument was reliable

Procedure for Data Analysis: Data collected
were statistically analyzed using descriptive
statistics like frequencies, percentages, mean
and standard deviation. The Null Hypothesis
for the study was tested using Analysis of
Variance (ANOVA). The Hypothesis was
tested at 0.05 level of significant.

o —



DATA PRESENTATION, ANALYSIS AND DISCUSSION

The data collected are shown in Tables 2-4

Table 1:-  Length of Time Spent Daily/\Weekly on Internet an

d Watching Television

Time Spent Daily/\Veekly Internet Television
S/No. . Daily Weekly Freq. % | Freq. %
o Light users
A 30 mins-Thr/day 3% -7 hrs./week 90 25.7 | 71 20.3
Heavy users
b 1'2 -2 hrs duy 10% -14 hrs./week 92 26.3 | 154 44.0
¢ 3-4 hrs'day 21-28 hrs/week 20 5.7 52 14.9
d 4-5 hrs'day 28-35 hrs/weck 16 4.6 14 4.0
S 6-7 hrs/day 42-49 hrs/week 09 2.6 20 5.7
r 8 hrs. and above day 56 hrs and above/week 10 2.9 20 5.7
g None (non-users) 113 323 |19 5.4
Lotal T 350 100 | 350 100

Table 1 showes the length of time spent
daily/weekly by respondents on the television
and internet. 147(42.3%) and 260(84.3%) of
the respondents were heavy users of internet
and television respectively. This could be seen
from the breakdown of the students who
claimed to spend between 1%z - 8 hours and
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above on internet and television daily, which
added up to 10% - 56 hours and above weekly
Light users of internct were 90 (25.7%) of the

sample, while non-users were 113 (32.4%) of

the sample. Light users of television were 71
(20.4%) and non-users were 19 (5.4%) of the

sample




: ’Research Question - How does e
Table 2 :-

levision and internet use influye

< nee adolescents u'catwny"‘
ummar B
, ¥y of Performances in the Creativity Tests by the Respondents

l g v e
, nﬂuence of Telensnon and lnterne( on Creativity of Senior Secondal'y Sclmol Students.

Score : nt.
Range in '!_l‘l Internet Television
; | creativity | L‘em.-‘ Light Non-Users Heavy Light Non-Users
| tests RS Users Users Users
e | 75-100 06 03
i ! N 03 03 01 -
t (.1 (2.2) (2.7) (1.2) (1.0)
| e
% (31.0) (65.6) (54.9 (60.0) (53.5) (63.2)
3=z T
25-49 K 27 45 96 32 07
A
] (43.5) (30.0) (39.8) (36.8) (45.1) (36.8)
0-24 ‘ 02 02 03 05 - -
() (2.2) (2.7) (1.9)
Mean 51.21 54.09 51.78 51.08 51.92 51.24
Sample Size 147 90 113 260 71 19
Percentage (100) (100) (100) (100) (100) (100)
KLY
75-100 - Highly creative
50-74 - Creative
25-49 - Less creative
0-24 , - Non-creative

INTERNET USE

Table 2 shows that 4.1% (6) of heavy users.
2.2%%(2)of the light-. and 2.7"0(3) of the non-
users scored 73-100% in the creativity test.
These were highly creative. On the other hand.
51% (75 of thel47 heavy users). 65% (59 of
the 90 light users). and 34% (62 of the 113
non-users) scored 30-74.These percentages
were creative. From these data light users seem
10 be more creative (63%) of them. followed
by non-users (54%). Heavy users ( 51% )
.seem 1o have lagged behind.

At the bottom of the scores is 0-49 which was
scored by 44.9% (66) of the hea\\ users,
32.2% (29) of light users and 42.5% (48) of the
non-users of internet. These data also indicate
that a smaller percentage of light users scored
the low marks in creativity. followed by non-
users with42.5%.
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TELEVISION USE

Out of 260 heavy viewers of television 1.2%
(3) scored 75-100, followed byl. 0% (1) of the
light users. No non-user scored 75-100%. But
60% (1560f the heavy users), 53.5% (38 out of
71 light users) and 63.2% (12 of the non-users)
scored 50-74 in creativity test. These are the
creative students. The non-users were the most
creative. .followed by heavy users. Viewed
from the low scores -0- 49 the light users were
more 45.1% (32 out of71) followed by heavy
users 38.7% (101 out of 260) Non-users were
the least 36.8% (7 out of 19) From the data
obtained in this study the light users of
internet and non-users of television seem to be
more creative than the heavy —users.

The test of hypothesis will establish the
significance of the observed difference.

Test of Null Hypotheses

Null Hypothesis Ho,:- There is no significant
difference in creativity among heavy, light and
non-users of television and internet.




Fable 3:- Analysis of Variance on Differences in Creativity Level of Respondents based on

Internet Usage

\
| Source of . Df | Sum of | Mean of | F Ratio f. prob. F critical | Remark j
Variation Square Squares
l : |
| Between 2 84.6964 T3 [ Ta2i8 | 2433 | 3.48 NS
b groups
Within 347 7297.2028 | 29.7845
© Groups
P Towl 34y 77381.8992
P =0.05

The value of the computed F. ratio was 1.4218
at the alpha level of 0.03 and 2. 347 degree of
freedom (df) and the probability significance
level of 0.2433 while F-critical is 3.48. Going
by the decision rule. with the I'(calculated)=
14218, less than  TF(critical)=3.48 and
FF(probability) significance level= 0.2433.
greater than the alpha value of 0.05. the null

hypothesis of no significant difference could
be retained. Thus there is no significant
difference in the creative abilities of students
in the three groups of heavy. light and non-
users of internet. In other words, the use of
internet did not significantly influence how
creative an adolescent would be.

Table 4 :-Analysis of Variance on Differences in Creativity Level of Respondents Based on

Television Usage

A

Source of | Df Sum of | Mean of | I Ratio f. prob. F critical | Remark
Variation Square Squares
Between 2 33148 2.6574 3262 7224 3.48 NS
groups
Within 347 945.122 8.1476
Groups
Total 349 950.4370
P=0.05
In table 4 the calculated value of Heavy users of internet or television were not
(calculated=0.3262) less than F( critical=3.48) found to be most creative. However, the test
and the P. value (0.7224) is greater than 0.05 of hypothesis showed that the differences were
alpha level. at 2. 347 degree of freedom. the not significant. On the whole the
null hypotheses cannot be rejected. The result performances of the three groups were almost
proves that there is no significant difference in equal and it was concluded that the groups
the creative ability of heavy. light and non- were not significantly different in creative
users of television . ability” These findings were contrary 1o
“Otokhine (2002) who explained that television
Discussian 'de . i!'uerrfel .stimulated adolescents’
. o ' imagination, invention of new things and make
. The main ob!ccllxe of this study was them to be innovative and creative, showing a
to Ansestiate the influence of television tendency that newer technologies can motivate
\|c\_\'mg and internet usage on creativity of adolescents to learn and become exploratory in
senior or %econdar}’ school students. solving problems, thus encouraging creativity.
The finding revealed that non- users of ~The Tacr That the three groups (heavy lights and
television were .the most creative. followed by non-users) showed no significant difference in
heavy users \\hll-e- hghl users of internet were crealivity seem to also be contrary to the
the most creatire followed by non-users. findings of Kalb (2003) and Santrock (2005)
124
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© mho stated that. watching television general

emcr_minmcn.t - led 10 less participation in
creative activities in high school, like An
classes or ~ Creative writing, But the present
study did not specify the types of prograﬁme
students spent their time on,
The researchers also observe that the fact that
nun-uscrsl of television and internet were
less creative than heavy and light users proves
that both internet and lclcxisiSn could not be
the sole determinant of adolescents® creativity
This finding was a reflection of Ade\aniL;
(1996) who reiterated that sey eral t‘uctors'\\'e.re
imolved  in  creative

not

. _ process  namely.
environmental factors (physical, material and
psychological environment). social values
(peer group and teachers) and personality of
the child (the person’s self-worth). Internet and
television are probably items that can help
creativity and not  the sole determinant  of
creativity,

Recommendations
Based on the findings of this study. the
tollowing recommendations are made:

- Even though television and
internet  usage  does  not
significantly affect
adolescents™ creativity. the
time spent by heavy users of
these media can be made
more lucrative by  the
adolescents i theyv should
spread such time among
other activities also. After all
they did not show
lhc-ms'cl\ ¢s to be better than
the light and non-uscrs in
an} \\'ﬂ_\‘_

- Parents should regulate the
time their adolescents spend
on television and internet
and encourage them to spend
that time not only on
pleasurable programmes but
also on programmes that can
build their intellect. 'for
example  public affairs,
science. social problems,
ethics. politics and other
reality topics so that the_y
will be convinced of their
importance and get 10 love to
find out more about such on
internet and television. Also‘
commentaries, interviews of
heroes and good
personalities. - press
- conferences. lopics related to
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their subject in school,
documentaries and special
events can help boost their
creativity., o

- Teachers and child
psychologists can talk to
parents  groups,  school
boards and other
organizations  about the
impact of media on children
and youth, thereby becoming

information managers,

educators and trainers for the

young people
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