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SPORTS AS A PREDICTOR OF SOCIO-ECONOMIC EMPOWERMENT AMONG
IN KWARA STATE, NIGERIA

"J.__I_r_..
A THI &
SERlL

Ajadi, M.T., Falaye E. K, and Adesoye, A.A. .
Department Of Human Kinetics Education, University Of llorin

This study investigated sports as o

predictor of socio-economic empowerme % | ,
State. A descriptive research des g nt among athletes jn K,

ign of survey type was adopted for this study. The por
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cyccess N sports sometimes brings about
~ational impact such as prestige, status and
1-c5]"'=~"~ml"”m‘-’; Charfa (2016) stressed that. the
contribution of sports to the growth of the
“ation’s economy can be viewed on daily basis
n terms of strengthening the social relations of
seople and empowerment of professional young
sthletes as a means of sustaining their livehood
through the money realized from sports. He

further  highlighted the following as the
contribution of sports to the society.

. Increase in the number of sports
professionals such as athletes, coaches,
managers, medical staff and sport
marketers.

- Increase in financial investment in sports
e.g. marketing sports products, such as;
selling of soccer boots, jersey, canvas and
other sports equipments as a means of
business enterprises that often empower
people to be self reliant in the community.

Fasan (2004) observed that the growth of sport
and sports marketing with the attending global
economy will not only allow the government
alone to contribute the largest amount of money

to sports development but through active
participation of athletes.

Bucher and Krotee (2002) pointed out that
sports marketing is designed to meet the needs of
sport consumer through exchange processes.
Pitts and Stotler cited in Awosika (2005) opined
that sport marketing is the process of designing
and implementing activities for production,
pricing, promotion and distribution Qf sport
products such as soccer boots, canvas, jersey
and other sports equipment to satisfy the needs
or desires of consumers Sullivan (2004)
marketing is a continuous process by which the
Objectives of the sports organization Or its
Programmes can be achieved.

According to National Policy of Sports (2009)
SPorts as a socio-economic empowerment is the
acquisition and utilization of skills on a particular
SPort or game that elevates an athlete 1o the
Point that he/she could be reckoned with and
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which also paves way for such an athlete to be

placed on the pay roll of an organization or

govemment. Sullivan (2004) pointed out that
the fundamental aim of the sport rnarketmg;,
through selling of sports products is to satisfy the
right and the needs of sports consumers with
sports products and services that would offer
benefits to them in terms of making profits.

The concept of professionalism is a commitment
to appropriate conduct and competence where
ethics, image, service and effort are paramount
and from which excellent result from the
combination of ability, insight, vision
qualification and experience are observed (Smith
& Stewart cited in Awosika 2005). The concept
of professionalism in sports is the process by
which an athlete is employed by an organization
in order to earn his/her living through
participation in sporting competitions that would
attract money and making profit. It is however
sad to note that although professionalism in
sports management is almost a decade old, there
are still many amateur athletes with poor skills

and questionable competences in the various
sports.

Charfa (2016) stressed that as the sports industry
is growing in economic power, it also attracts
commercial interest that can influence any
private organization to partner in term of
sponsoring events. The development of
entrepreneurship through commercialization of
viewing soccer matches on Nigeria league,
English premier league, Spanish league, Serial
and others are ways of empowering people in a
businesslike manner (Kelly, 2008). However the
economic policy programme that are geared
towards self reliance for individuals are programs
initiated by open apprenticeship scheme such as
commercialization of viewing soccer matcl}es
and graduate employment programs which
make business so easy for entrepreneurs fto
acquire the needed funds.

The researcher observed that sports as a

! ! t has
dictor of socio-economic empowermen
E;:ll; raised the hope of thousands of athletes

both active and retired in terms of self
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7 Marketing of sports products 20 30 60 40 150

such as selling soccer boots
and canvas often contribute

to unemployment among
athletes

9  Marketingofspotsproduct 35 50 45 20 150
such as selling of jersey and
other sports equipment
usually serve as self reliance
among athletes

3.  Selling of sports equipment
to eamn a living by athlete

usually empower them to be 27 32 53 38 150

financially buoyant but not
to be self reliant

Selling of sports equipments

and other items within the
stadium has contributed to 22
greatly to the rate at which
athletes become self reliant

Colum Total 107 147

P<0.05

Tﬂ)lelshowedacalulhhdxzmﬂfm%*
--dmmmatoosmmmm
 calculated X? value is greater than the critical X*

Wmmwu&df;ﬂ

18.92
9
16.92
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<N Item A D SH Row Cal. df Crit. Dec
total 2 g em
_ e S value value
1 Participation through 19 40 5] 40 150
pmfessionalism in sports
often make athletes to lose
focus by choicing a career
in sports

2  Professionalism in sports 29 46 60 15 150
such as coaches, team
managers usually contribute
to high rate of
unemployment among
youth especially athletes

P

3.  Professionalism in sports
can not be used as a socio- |
economic empowerment 8 3 58 49 150
because it usually makes
athletes to be liability on
others in the society

39.09

|
1
?f
|
|

4. Those that choice a career | F st .
In sports as a sport _ ‘ot |
manager or coaches often 31 22 54 4 130 3 g R
become self reliance that | T TSRS A
enhance socio-economic e oot ik ek ook |
empowerment saimcaedt ar Lady

Colum Total 87 143 223 147 600

- #{H‘#H 2 ¥

-tl

P<0.05

*“'FJ& ;

% A t"f..ll
Table3revealed&|ecah.|latedxzvahleqf$9m iscussion of t

against the critical X? value of 16.92 witk
of freedom (9)at005ablaleuel.%m
wel“(’valuemmﬂmtbg
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avoidable rates with prompt profit that would
enhance socio-economic status of an athletes.

The result obtained from testing hypothesis two
l\dlcam that commercialization of soccer
viewing matches significantly predicts of socio-

economic empowerment among athletes in the
study area. This result is in line with the view of

_Ch.a:af (2016) who stressed that sports industry

Sponsoring events. Commercialization of viewing
socoer maiches on Nigeria league, English
premier league and Spanish laliga are ways of
empowering people in a businesslike manner.

Also Kelly (2008) observed that. the economic
mmneﬂ'latamgeared towards self
reliance for individuals are programs initiated by
Open  apprentice  schemes such  as

Vol. 7 No. 3
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Recommendations
Based on the findings of this study, .
recommendations were made: T TOlioy

1. Govemment needs to creats o

environment for people to enoad i

marketing by selling sports produme . 8

- WLOr ':'J‘

equipment as a means of sc s MR

empowerment by giving soft | r+_ .
banks with low interest rate. N

2. Commercialization of

3. Govemmment and other stakan i
sports industry need to educate memts
especially the youth on how fhey e
develop their career to become professiansl
insports a this would empontes e
economically. R

-:I-‘

References

Ajiboye, G.A. (2004). Sports ¢ ol
secondary schools in Lagos Sta
Nigeria Enterprises R

Akinsanmi, T.: OQUngbenro, Bid 'T P
O. (2005). Sports an e o
national multi disciplinary af
Human Kinetics and Health |
Uriversty of Toadan: Codat Publ

Awosika, O. (2005). Multi-discinfi
to human kinetics W ‘,,ﬁ ..
DepamEﬂt of Human .-: e

oS
nNeiic
)
sk

EducaﬁOﬂ. Umversw of
Codat Publication

BTUCher_ E A and Krotee.
Monagement  of (gl
sports. Boston: McGra

Charaf M. Vji‘_ 1,:" 2

-4 LT L

' i
i
1 i
[

Scanned by TapScanner



- yol. 7No. 3

fasan, C.D: (2004). Int
management. Lagos: B

Onifade, A. (2001). Spom
Human Kinetics, Hec

Education. Ibadan: Cm

pits, BG. and  Stotl *_ -;
Fundamental of m
information techne
Publication

Scanned by TapScanner



