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Centre for Peace and Strategic Studies

ecace and Strategic Studies is the second (o provide mainstream traj
s and Doctoral levels in Nigeria and the West African 5uh-n:g,-:1 Ning
of the Centre is the face of Peace Studies in Africa, Professor Olawale :I'b?e
F. A. O. Olaschinde-Williams, Dr, Joseph O. Fayeye and Dr. M ﬂhfﬂuz:'

d office in 2013 as the current Director.
The Centre 1S indebted to Professor Is-haq O. Oloyede ( OFR) during whose tenure as

Vice-Chancellor the programme took off, His commitment to an intellectually led approzzh to
in a troubled country and world led to the smooth take-off of the programme

the pursuit of Peace
onvention of a stakeholders forum to pledge to a non-adversarial pursuit of
Kwara State in 2012, among other

"

and its first public ¢
iation from warring communitics 1

and reconcih
laudable Peace initiatives.

Also, worthy of note is the unflinching support of Professor Abdul-Ganiyu Ambali
(OON), the current Vice-Chancellor, whose tenure gave birth to this journal, previously known
asthe A frimn.fm.-ma.r' of Peace and Security, and other activitics of the Centre.

objectives of the Centre are to:

The Centre for P

pioneer Director
succeeded by Professor
Adedimeji, who assume

The specific

make the University of llor of Excellence for Peace and Security

n a global Centre

(N
Studies;
orin a Centre of Excellence in peace research and

make the University of Il
documentation;
eldof

(3) train manpower in the fi
heoretical and practical s

(4) provide students with 1
preventive diplomacy, strategic planning and management; and
(5) contribute to security stralegy and environmental sector management.

(2)
Peace, Conflict, Security and Strategic Studies;

kills in peace-making, peacebuilding,

Academic Programmes

The Centre offers MA, MPhil and PhD degre
as MA degrec courses in Peace and Securily Studies.

e courses in Peace and Development Studies as well
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MA Peace and Development Studies

This programme is interdisciplinary. It consists of Compulsory and Required courses for
cach of the specialisations, as well as Elective courses. Each student's course of study 1s
customised to his or her interest.

Students are offered the opportunity of specialising in any of the following threc
academic areas:

(1) Governance and Peace (GP)
(2) Security Studies (SS)
(3) Peace and Environment (PE).

CFEAT and Alternative Dispute Resolution (ADR) Retreat

Towards ensuring that graduands of the Centre are well groomed, the Centre adapted the
Community- Based Expericnce and Services (COBES) of Health Sciences of the University into
one of the compulsory courses taught at the Centre - PDS 604 or Practical Skills in Conflict
Management. This entails the identification of cnsis-prone, post-conflict and ncgatively
peaceful communities where students go to stay for empirical conflict analysis, collation of early
waming signs and post-conflict impact assessment or peace building mechanisms depending on
the phase of the conflict. This flows from Johan Gallung's description of Peace Studies as
comparable to Medical Science which makes use of diagnosis, prognosis and therapy in restoring
wellness to ill societies and relationships.

Also, one of the courses taught at the Centre is the Alternative Dispute Resolution
(ADR) and in horning the skills of our students, a week-long retreat is held outside the Centre
where practitioners are brought in to train students and to share expenence with them in order to
merge theory and practice.

Town-gown Engagements

One of the core activities of the Centre is its conslant engagement with critical sectors
and stakeholders in the polity across all levels on issues of Governance, Development, Peace and
Security sectors. Such engagements have informed the staging of Distinguished Personality
Lectures of which two have been presented by His Excellency, Governor Rotimi Amaechi of
Rivers State and the Chief Servant of Niger State, His Excellency Governor Muazu Aliyu
Babangida.

The Centre also organises Special Public Lectures and commemorates important
international activities related to Peace and Development such as the Intemmational Peace Day on
September 21" each year.
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Abstract

This study examines the influence of media coverage of the 2015 Nigerian presidential election with a
case study of the voting behaviour of the University of llorin staff. It investigated the pattern of frames
adapied by the Nigerian media with particular emphasis on two dailies; The Nation and the Nigerian
Tribune, in their coverage of the Peoples' Democratic Party (PDP) and the All Progressives' Congress
(APC), electioneering campaigns, Using content analvsis, the study seeks to find out how the two
newspapers framed campaign issues regarding the two main political parties (APC and PDP) during the
election and a survey conducted to examine how the media coverage of the political campaigns
influenced the voting behaviour of University staff. While findings from the study showed that the two
newspapers framings guided the electorate to make informed choices in the election, it revealed that The
Nation newspaper used Ineffective Governance and Corruption frames as leitmotif to negatively present
the PDP. Contrastingly. Nigerian Tribune employed Democratic Profile frame to positively present
Goodluck Jonathan, while emphasizing the dictatorship past of Muhammadu Buhari. This study also
showed that fighting corruption was the strongest point of Muhammadu Buhari The electorate’s
confidence in his ability to achieve if voted into power did swing a lot of votes to him and his party.
Goodluck Jonathan justified his Democratic Prafile frame by conceding defeat but was made to pay
dearly for not fighting corruption. The research suggesis that media framings though influenced the
voting behaviour of the University staff to some degree; there were other contending variables such as
political allegiance, religion and ethnicity which also bear upon their voting decisions. The study
recommends that framing is a delicate media tool that must not be deployed o corral support for
dictators nor encourage bad leadership.

Keywords: Framing, Election Campaigns, Voting Behaviour, Electorate, Political Party

Introduction the democratic process, which offers an
opportunity for the citizens to choose and

Elections serve an important influence their political .]eaders. A ﬁ'_ee,
function of building and maintaining fair and credible election is the foundation
support for a political system especially for the expression of core democratic
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h as the qurcigm)’ H:f
choice
N frCr:rduml.i“cn[ leaders. Thus,
ility of P inevitable
. rded as an inevl
election can be regd JemOCTacY. The
comerstonc []“1]1 : o jor Nigerian
"""".’ngns ':1-’35 (Peuples’ Democratic
political 'PIE™ & ANl Progressives’
Party (PDP) o0 ' idential
Congress (APC), and their prest
candidates, were the focus of Intense
media attention and coverage during the
2015 presidential election, just as the
citizenry closely depended on the media
for information about the two political
parties and their candidates and the
electoral processes.
Section 22 of the Constitution of
the Federal Republic of Nigeria (1999)
recognizes the important role that the
mass media play in the Nigerian society.
The Section provides that: “The press,
radio, television and other agencies of the
mass media shall at all times, be free to
uphold the fundamental objectives
contained in this chapter and uphold the
responsibility and accountability of the
Government to the people” (FRN,
1999:8). The role of the media as an
important social tool for shaping and
sustaining the shared experiences of
members of a society is indisputable as
the mass media not only serve as powerful
modes of communication but also are
instruments for the propagation of
valuable information among members of a
given social group. One of the
characteristics of mass media is the
agenda setting function which is the
ability to give salience, or ascribe
T g o, 80
deemphasizing others inﬁt){lelgnunng >
_— process of
communication. Hence, the socio-political
disposition of a society is closel
y related

principles. suc
citizens,

accountab

CwWo
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to and interwoven with the qualiy
variely of media content Provideq g
mass media and to which membe ¥ the
society are exposed. S 0f the
The media serve as 4 filter
structure for propagating i“f"“ﬂatig I3
the citizenry and this is why L N to
(1922) asserted that, news as proy; ded
the mass media is not synonymgyg it
the “truth.” According to him, pe“Pleiin

the society acquire political knuwledge
not thmugh their own personal
experiences  but  rather, througy,

information from the media and the eliteg
the media portray. Lippmann contendeg
that the world that people “have to deg
with politically is out of reach, out of
sight, out of mind” (Lippmann, 1922 29),
Mustapha, Ahmad and  Abubakar
(2014:115), also posited that “fhe
centrality of information to governance at
political, economic and social realms of
the society confers on the providers the
ability to manipulate desires, actions and
the inactions of those at the receiving
end.” Media owners and providers include
the government, individuals, and groups,
corporate  orgamizations  with  huge
financial resources that use the media to
further their interests which could be of
public interests, political influence
peddling and especially for commercial
purposes.

It is therefore, apposite to aver that
although the media idealistically exist to
serve public interest by providing 2
platform for the people for critical debate
on matters of public concern especially
during electoral process, which, will then
inform them to arrive at rational decision_s
and conclusions, the reality however, 13
that media activities during elections are
one of strategic communications, that r¢
designed to bring the views of the
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gifterent participants .i" the electoral
ocess 10 nc!.t.':;‘uttcnlu_m andl .m garner
ublic support for Ilhclr position. This
informed the selccuoq of the Nigerian
Tribune and The Nation newspaper for
this study.

puring  the 2015 electioneering
campaigns, the rn_edla set a number of
agenda to influencing the minds of voters
in casting their votes for a particular
political ~ party. Consequently, various
sources and techniques were used to
communicate with electorates which
include the members of staff of University
of llorin. These sources of electoral news
are the mainstream media of newspapers,
radio and television and digital media
platforms-such as internet, use of blogs
and other social media platforms, and
mobile messages. Through the media,
political ~ parties’  messages  and
manifestoes were disseminated to a large,
diversified, heterogeneous audience, using
advertisements, banners, leaflets,
billboards, campaign rallies and other
avenues to convince voters and win public
support for their position.

Statement of the Problem

Bagdikian (1997) stressed the
ability of media providers and news
sources to influence the perception of the
public by arguing that, the mass media
had “become the authority at any given
moment for what is true and what is false,
what is reality and what is fantasy, what is
important and what is trivial. There is no
greater force in shaping the public mind;
even brute force triumphs only by creating
an accepting attitude toward the brutes.”
This is especially true of and significant in
African societies and among developing
nations like Nigeria, many of whom, are
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o e s 3
AL ers. It becomes apparent
lhalvpull_ucal participants in the 205
o o et
on the opinion T; Iﬂﬂucncc,rhad -
detcl'mininp th s Ilwrs audaen;es, 2
what the g therr political behawpur on
hey read, watched and ultimately
perceive as the “truth.” Consequently,
excessive exhibition of these scenarios
during the 2015 electioneering campaigns,
can ll}maIEn the orderliness and peaceful
co-existence among Nigerians as some
opmnion leaders within the society had
examined the election campaigns not only
from the political divide but also from the
prism of ethnic and religious divides. For
example, the wife of the then President
who was seeking re-election, Patience
Jonathan, an influential woman leader in
her home state of Rivers, during the
campaigns was quoted as saying at an
electioneering rally in Calabar that, “Our
people do not give birth to uncountable
children. Our men don’t give birth to
children they dump in the streets. We are
not like people from that part of the
country (North)” Ogunwale (2015). A
remark which was perceived as offensive
and targeted at people of Northem
extraction where there were many out of
school children- who were possibly
products of polygamous homes, who
solicited alms in the name of religion.
Taking cognizance of the foregoing, I.IZ!B
study seeks to determine how the media
coverage of the 2015 Presidential Elﬁ:fion
Campaigns shaped the voting behaviour
of staff members of the University of

llorin.
Objectives of the Study

The specific objectives were to:
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a)  To assess the frames the
Nigerian Tribune newspaper
atilized morc on electoral
campaign issues regarding llhe
two main political parties
(APC and PDP) during the
2015 Presidential election than
The Nation newspaper and
vice-versa; and

b) To examine how the media
coverage of the political
campaigns  influenced the
voting behaviour of members
of staff of the University of

llorin  during the 2015
presidential  election  in
Nigeria.

Research Questions

RQI: Which frames did the Nigerian
Tribune newspaper utilize more on
campaign issues regarding the two main
political parties during the 2015
Presidential election than The Nation
newspaper and vice versa?

RQ2: How did the information provided
by the media influenced members of staff
of the University of [lorin on their voting
choices during the 2015 Presidential
election?

Theoretical Framework

- This study is anchored on the
Framing theory. The concept of framing
has  become  more popular  in
commul.xicalion studies (Matthes, 2009)
as  highlighted by (e Vreese}
Boomgaarden and Semetko (2011:1?9]’
who held that, “news framing can
strong influence on
Framing,

: exert a
: public  opinion.”
according to Entman (1993:52)

sola O Dyewo
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“essentially  involves selection
salience. To frame is 1o seloq .
aspects of a perceived reality . ¢
them more salient in a Cﬁ?t:n:::j Make
text, in such a way as to Prnm::n
particular  problem definition, ca ;
interpretation, moral evaluation, anwm
treatment recommendation of he i;r
descnbed.” Entman’s  definitigy 2:—
framing highlighted four functiopg of
frames in the media which includeg
defining problems, diagnosing Causes
making moral judgments, and Suggesliué
remedies. “A single sentence may perform
more than one of these four framing
functions, although many sentences i ,
text may perform none of them. And
frame in any particular text may po
necessarily include all four functions”
Entman (1993:52). In this light, the
concept of Framing in Communication
Studies and as a theory of media effect, is
apposite given its description as “one of
the most fertile areas of current research
in journalism and mass communication”
Riffe (2004:2).

Matthes (2012: 252) stresses that:
“the key idea of framing is one of strategic
communication: to bring one’s views to
news attention and to win public support
for one’s position. To observe this
process, we have to track down
substantive frames that are suggested by
political elites, selected (and potentially
reframed) by journalists, and incorporated
into  citizens’ thoughts and issue
evaluations.” Matthes (2012:253) further
advances four principles to describe the
framing process which include- frame
competition, frame selection and
modification; frame dynamics, and frame
consistency.

In frame competition, Matthes
(2012) observed that the struggle to define
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|'||'i" . . . .
il nant interpretation ol an 1ssue 15
e dort narked by @ competition of
gsualh I the elite or strategic

v M

frame {calors. This means that “political
comm . contested, open to several 1ssue
ol ﬂ:;lil;"nﬁ or frames.” Regarding
m‘m:[eelccﬁun and modification, he noted
frart™ juumalials “are not forced to
et ncally transport  the  frames
qutomatically ol elite. Th

) uﬂgcﬁwd by the political elite. They can
;gfccl. shape, and reframe t}‘m arguments
cuggested bY other communicators. They
can also suggest _Lheu own frames.
gjmilarly, the audience often fralmes
issues in ways that are S}lggest;d_neuhﬂ
by polilical elites nor L'_ay journalistic news
content.” As @ dynamic process, Matthes
noted  that,  “'some frames  are
communicated by the p-c-htlcal_ehte, they
find their way in the news media and they
are mirrored in public opinion _dala (e.g.,
polls). Subsequently, these framing effects
are observed by other elites who can react
by proposing counterframes.” By frame
consistency, Matthes, citing Entman et al_.,
(2009) submitted that, “frames exert their
power by repeatedly invoking the same
patterm of consistent frame eleme:nts
giving citizens @ chance to mnotice,
understand, and  store the mental
association for future applications.”
According to him, “Frames are nol
singular  persuasive ~ messages  Of
assertions. Frames always refer to a
pattern involving issue interpretation,
atiribution, and evaluation. Such frame
elements are tied together in (logically)
consistent ways.” Reese (2007:150)
regards frames as “structures that draw
boundaries, set up categories, define some
ideas as out and others in, and generally
operate to snag related ideas in their net in
an active process.” Druckman and Barbn
(2005:1030) opined that: “In covering a
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Campaign, news outlets make

choices. They highlight certain |
frame events

many
in patieu ssues,
_ Icular ways, and
EE;?:S Carrf!:dldalcs In varying lights. These
allect voters. For example, voters
nﬁcn‘base their candidate evaluations on
lhe1 issues emphasized in the news
(priming), and they form their opinions
about events in ways that correspond with
how the news frames those events
(framing)" Dimitrova and Connelly-Ahem
(2007:155) describe a media frame as an
“organizing mechanism for media
content” which provides “immediate
context to the recipient of the frame,
through the selection, emphasis or
exclusion of specific facts or ideas.” They
also contended that “framing has
implications for the worldview of those
exposed to it.” Boydstun, Gross and
Resnik (2014:2) underscored the critical
role language plays in framing studies
despite  the nuances of different
conceptual definitions of the subject. They
posited that,“Whether the aim is to study
frames as memes, dimensions of debate,
or specific arguments for or against
something, all of these framing techniques
can be identified and analyzed through
language Signﬂls ranging from simple
lexical clues to word clusters to choices of
syntactic structure.” Tankard {2(}01.:1[_}1]
highlights eleven ways for identifying
frames in a news report. They are
headlines, subheads, photos, photo
captions, leads, source selection, _CIU"“’:E
selection, pull quotes, 10g0s, SIBUSUES 71
charts, as well as concluding statements

and paragraphs.

Literature Review

The coverage the madl;]aw g,:;'z
elections conveys the notion that they
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important, and the media reinforce [;IIIS
notion with themes that run re]}eate y
through their accounts of campaigns 3'!‘!
campaign events (Kelly, 2015). Media
scholars across the globe have a_lsu
engaged considerably ~on  extensive
research studies on the interface between
mass media and the political process and
they are unanimous in their submissions
that the role of the media in the
development of any society cannot be
underestimated because mass media serve
as an important social tool of political
communication (Dennis and Mermill,
2002; Maarek and Wolfsfeld, 2003;
Louw, 2005; Willis, 2007). According to
Graber (2004: 46), political
communication scholars study matters
such as the salient characteristics of the
originators of political messages, the
backgrounds and attitudes that receivers
bring to the interpretation of messages, the
form and substance of messages, the
impact  that  various types  of
communication channels leave on the
messages that flow through their
networks, and, ultimately, the impact of
the messages on political processes at
individual and societal levels. Dennis and
Mermrill (2002:76) also argued that: “Few
people believe that the media conspire to
control elections but their influence and
power is almost universally recognized by
ordinary citizens and political experts.”
w_h“" noting that the news media in
Nigeria play a central role in governance,
especially in the process of political
transition, U_'iukotlm (2000:33) submits
E:[v;htfinzeailg e part of the apparatus
giimizing elections.”

, Even though the Independent
National Ele:ctoral Commission (INEC)
and olt?er international agencies, such as
the United States Mission in Nigeria had
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supported the Nigerian media indusn? :
the coverage of the 2015 general gimiun:
by organizing media training Workshops

for journalists which held in cities acrosg

Nigeria that included Lagos, py,
Harcourt, Ekiti, Abeokuta, Osogbo
Kaduna and Abuja, the symbjoye

relationship that exists between the
political class and the media, had made
the mass media in Nigeria to be co-opted
to propagate hate campaigns against
political opponents and champion the
denigration of dissenting voices, not only
in the print media but especially, in the
broadcast media. The cyberspace media
like the intenet, which had greatly
enhanced the participation and increased
the interactivity of the electorate in
political discourse, was also not left out
from this phenomenon in the run-up to the
2015 elections. Lamenting Nigerian
newspapers’ loss of Corporate Social
Responsibility, Olateju (2015) asserted
that “at this critical time in Nigeria’s
history, and given the rot and naked
ambition of politicians, we expect
newspapers to provide the content and
context for the citizens to make
decisions.”

As contained in a report rendered
by the Institute for War and Peace-
sponsored Nigerian Election News Report
(NENR, 2011), “analysis of media
coverage in past Nigerian elections has
been damning. The Commonwealth
Observer Group said in its report on the
2007 elections that ‘significant state
ownership of the broadcast media
negatively impacted on and influenced the
coverage in favour of incumbents’
political parties.”  Nonetheless, Kofl
Annan, a former Secretary-General of the
United Nations, in an address delivered at
the Fourth International Conference of
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d Restored Democracies, at
Republic of Benin on December
4. 2000, asserted that, “nothing is more
ir;lpar[aﬂ[ for democracy than free and
vigorous mass med_la. For an election to
be truly fair, different parties and
candidates should have equal access to the
media. Neither state power nor the power
of money should determine that one party
gets 8 hearing while another is denied it.
The media must actively seek out the truth
on the public’s behalf, and be free to tell it
as they sec it.”

It is therefore, apposite to mention
that although the media idealistically exist
to serve the public interest by providing a
platform for the people for critical debates
on matters of public concern particularly
on elections, which will then inform
members (electorates) of the public to
arrive  at  rational  decisions and
conclusions, the reality however, is that,
the mass media are established to serve
the interests of their paymasters. The
ownership of the media has been focus of
many studies and scholars and even
philosophers which is especially anchored
on the ideology and the political economy
of the mass media, Critical scholars of the
Marxist tradition such as Theodor Adorno
and Max Horkehimer usually align
themselves with the ideology of Karl
Marx found in his famous quote that:

(Cotonou,

The ideas of the ruling class
are in every epoch the ruling
ideas: i.e., the class which 1s
the ruling material force in
society is at the same time its
ruling intellectual force. The
class which has the means of
‘material production at its
disposal has control at the
same time over the means of

mental production, so that
lhere::by, generally speaking
the ideas of those who Iacl;
the means of mental
production are subject to it
(Marx and Engels, 1970, in

Shoemaker and Reese (1996:
220).

1 We can relate this statement to
media ownership; that those who own the
Theans of production
(Government/Privately-owned
corporations and conglomerates) also have
control over the means u% mental
production (media and media content-
which has also been described elsewhere
by critical scholars as popular culture that
are shaped by capitalistic rationality and
are essentially vanations of the same
thing) and which, are used to dominate the
ideas of the people (mass) who lack the
means of mental production. The content
of the mass media is influenced by
political and economic factors which have
direct implications on the electoral
process. The political factor refers to the
editorial independence and content of the
media while the economic influence are
the advertisers who constiute the
economic force that also determines what
should be and what can be the content of
media messages. The ownership of the
media is therefore, an ecconomic
imperative that influences not only the
editorial independence of the media but
also the generality of the content
including the selection of election mews.
Lichtenberg (2007:239) notes that, “the
mass media do more than provide news;
they are instrumental in shaping Our
worldview, and so play a role i ouf

g h ereater than that of their
society much g
forerunners.”  Shoemaker and Reese
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(1996:221) submutted that “ownership 1s
considered the primary means through
which the ruling class exerts control over
media institutions. Ultimately, a-political
economy approach leads-us to expect that
capitalist-owned media decisions and
content will tend to favour those with
economic power” (1996: 221).

In Nigeria, the ownership of the
mass media- print and broadcast and more
recently, online media platforms, has
different historical origins. From colonial
era to independence period, to military
interregnum, the Nigerian press had been
overtly partisan. Nearly all newspapers in
Nigeria started in association with
political parties (Olayiwola: 1991). In his
submissions, Adesoji (2010, p.29)
observes that, media disposition to issues
cannot be divorced from its inclination to
politics. According to him:

As it was with the Nigerian
Tribune from the 1950s to
1980s and Concord from the
1980 to1990s, some section
of the press became actively
involved in partisan politics
either by virtue of their
ownership or the use to
which they were put or both.

Presently however, the broadcast
and print media appear to have a similar
pattern of ownership that is, public or
government ownership, as well as private
ownership of the media. An example of
Government ownership of print medium
can be found in The Herald newspaper of
Kwara State, and an example of private
ownership can be found in the National
Pilot newspaper, owned by Nigeria's
Senate President, Bukola Saraki. For the
broadcast media, there is the state-owned

radio station, Radio Kwara and privatcly-
owned Royal Fm owned by an individyg
Gbenga Adebayo among others. Epge
(2013) corroborates Adesoji’s assertign
when he listed media owners with
political interests such as Bola Ahmeg
Tinubu's The Nation and the Action
Congress of Nigeria connection; Nationq/
Mirror and Newswatch Times owned by a
Peoples’ Democratic Party (PDP)
chieftain, Jimoh Ibrahim. “There are many
more with not very clear ownership links
to politicians, yet with assumed partisan
undertones-sectional, tribal and religious
and which can easily be deployed for
political purposes” (Ende 2013: 43). In
essence, Lichtenberg (2007:239) further
submits that: “it would be naive to think
that the economic and political interests of
these institutions do not get reflected in
their informational products. To the extent
that they do get reflected, less powerful
interests and perspectives get less than a
fair hearing in the political forum.”
Notwithstanding, Ladd (2010:567)
stressed that, media distrust leads voters to
discount campaign news and increasingly
rely on their partisan predispositions as
cues. The study suggests that, increasing
aggregate levels of media distrust are an
important source of greater partisan
voting. Obijiofor (2011:2) cited in Ende
(2013:37) lends credence to this that:

...limitations of the media in
African countries...have
contributed to  growing
public distrust of the media
as pipelines of credible and
reliable information; it is not
surprising therefore, that,
Africans are wusing new
media to break free from the
inadequacies of the media as
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as the  constrant
;mposed on the media by
market forces (e.g.
. dvertising) and political

|eaders.

we I

jacobsmeier (2015:618) conducted
qudy on the race, perceptions of
dates’  ideologies  and  voting
cand|d£ltﬂ5 .
pehaviour 10 the ' U.S. + House of
Repwwpmti'fﬂs elections which revealed
(hat, indirect ef_fects of race on voting
Jecisions uum'f:lgl_l any direct effects of
racial prejudice. Findings from the study
show that, racial group membership
affects how citizens evaluate candidates’
ideologies, and  that  race-based
misperception of candidates’ ideologies
turts the electoral chances of black
candidates. In other words, “a significant
number of white voters will fail to vote for
black candidates even if those black
candidates are more ideologically similar
to those voters than opposing white
candidates.”

Javaid &Elahi (2014:377) carried
out a study on the influence of the media
on the voting behaviour of populations in
rural and wurban areas of Pakistan.
Findings from the study showed that
majority of people in the rural population
who rely on peer groups and family as a
source of information voted on the basis
of “biradari” (patrilineage) and personal
affiliations and not due to the media. They
posit  that“...the  personality  and
appearance of leader counts a lot for them
and a little importance is placed over the
media as mostly, people do not agree with

© slance of media(if in access)”. In
c“““ﬂsll to this, majority of the urban
Population which possesses a high level of
Mormation through the media “tend to
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Vole on the bass of
policy.”

In  their study  on

stereoypes. information search and
behaviour in

performance and

gender
voting

\ political campaigns, Ditonto,
Hamilton &Redlawsk (2013:335) found

that? rather than directly influencing vote
choice, candidate gender guides the
amounts and types of information voters
search fcr_ during a campaign, They held
that: “subjects change their search based
on a candidate’s gender, seeking out more
competence-related information about
female candidates than they do for male
candidates, as well as more information
related to ‘compassion issues’ ”

The  significance  of  the
conceptualization of the two-step flow
theory also needs to be underscored. The
theory explains that information from the
media moves through two distinct
processes. The first stage involves
individuals, who were termed as “opinion
leaders,” who pay close attention to the
media and the content received from the
media, and which they (opinion leaders)
in turn, interpret and pass on to other
members of the public. Hence, the opinion
leaders intervene between the messages
coming indirectly from the media and the
reaction of the audience to the message,
(Baran and Davis, 2012). On the basis of
this, the present study, apart from
investigating the media coverage and
influence on the voting behaviour of
members of staff of the University of
llorin, also examined factors such as
political  allegiance, ~ family  ties,
friends/colleagues’, mainstream media,
social media influences on the voting
decision of respondents in the study.
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Methodology

study adopted the
method, using  content
ne the framing patterns
of the media coverage in .lhc 2015
presidential election ~ campaigns and
survey to determine the influence pf such
campaigns on the voting behaviour Iﬂf
staff members of the University nf_ Ilorin.
The triangulation method which is also
referred to as mixed method, allows the
researcher to use multiple approaches or
perspectives in providing solutions to

The
triangulation ¢
analysis to exami

research  problems. ~Wimmer  and
Dominick  (2011:49) noted  that
triangulation  helps  researchers to

understand the nature of a research
problem. The Content Analysis and
Survey research designs were chosen to
guide the process of data collection.

Content Analysis of The Nation and the
Nigerian Tribune

The data for the content analysis
was obtained through a systematic random
sampling method. The systematic random
sampling method is a process of selecting
the sample size in a way that the
population is divided into intervals and the
same number of unit is selected from each
interval. The process of selection of
sample drawn from The Nation newspaper
began by dividing the total editions (90)
published within three months (January,

February and March 2015) of intensive
electoral campaign into three intervals.
Fmt}'l each of the interval which is
equivalent to a month, twelve editions
were s_e_lccled randomly to make a total of
i e o

. ' 1se, the process of

selection of selecting the sample drawn

150

from the ri\ff?frian Tribune e
began by dividing the tota] Edj,iwspa"‘f
published within three monp, 8'15 (90)
February and March 2015) or ina““a_l‘y,
electoral campaign into thyee int""s“'t
From each of the interyy Whtf”ﬂg.
equivalent to a month, twelye Gdc-h+

were selected randomly to make . tu::clns
36 editions from the Nigerign Tﬁbiof
newspaper for the study. This chojce wﬂc
made to give a fair representatiop of t;:
population of study. Cumu[ativcly th
sampling process produced a tota) Sz:mp]:
of seventy-two editions out of the tota]
population of study (180) editions of oy,
newspapers. The seventy-two editions
were later content analyzed for the study,

Survey on voting behaviour

The Survey method will assist ig
determining the effectiveness of media
coverage and framing effect on the voting
behaviour and voting decisions of
members of staff of the University of
llorin during the 2015 Presidential
elections. The total number of members of
staff of the University as at January 2015
stands at 3,574 according to records
obtained from the Academic Planning unit
of the Institution. In order to determine an
appropriate sample size for the survey of
the population, this study employed the
formula provided by Yamane (1974) as
cited by Evborokhai (2009). The formula
is illustrated as:

n= (N)
1+N (0.05)2
Where:

n = sample size
N = population
1 is constant
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ME g- level of significance chosen  of staff members of the University was

approximately, ten percent, It therefore
mean.s that, 358 members of staff
constitute the sample size for this study

ﬂ -
1{1.1}5]-;0 determine an appropriate sample

size {n] for the study,

_3 \ and the instrument of data collection for
n-= 05) the
1+ 3.574(0 survey was through the use of
_9.99 Questionnaire.
; ro:l the above formula, the sample size

(pat was drawn from the population size

Data Presentation, Findings and Analysis

Table 1: Pattern of news framing of electioneering campaign issues in The Nation
Sup %

Frame ) Anta % Supp. % Antag. %  Total %
Categories p.  within g within  Frames within  Frames with Overall
Fra (f[rame Fra frame (PDP) frame  (PDP) in
mes (+) mes (- (+) fra
(AP (AP me
0 Q) (=)

:—i_;r :i"':ha':‘ ¥--~ .
Corruption 3_5___ 7
Democratic 23 139

Economy 22

6 67 46 511 90 18.3

IneMective 33 284 3 26 Il 95 69 95 116 236
Governane

Tl 176 T 289 492 100

Y% Overall (35, (1.4 (10.2%) (52.6%)
—_ 8%) %)

Source: Researcher’s computation of data from content analysis of The Nation, Al 3

Table 1 show that, there were a total of 492 frames uscdhbz tt.tlxg T?(;Z;’w;r;a&l; tg;

ing of electioneering campaigns from January (o Marc ﬁage . e

presenting (18.3%) was devoted to Corruption frame 1n 13 :.'cggﬂnumy S
Ssues. Religion frame 16 (3.3%); Ethnicity frame was 35 (7.1%);
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42 (8.5%); Effective Govemance frame was 54 (11%); Ineffective Governance frame
116 (23.6%); Democrat frame 59(12%); Certificate Controversy frame 15 (3%); INEC
PVC distribution/Election shift frame 65 (13.2%). It also indicates the distributiye
percentages within each frame category for positivity (+) and negativity (-).

It can be deduced from Table 1 that, the pattern of news framing in The Nation
shows that, the newspaper published election news items with supportive frames for the
PDP by 50 (10.2%), and it published election news items with antagonistic frames 1o
the PDP by 259 (59.6%). During the same period, The Nation published clection news
items with supportive frames for the APC by 176 (35.8%), and it published only
election news items with antagonistic frames to the APC by 7 (1.4%).

Table 2: Pattern of news framing of electioneering campaign issues in the Nigerian
Tribune

Frame Supp. % Antag. Yo Supp. % Ant %  Total %
Categories Frame withi Frames  within  Frames within ag.  wit Ov
5 n (APC) frame (PDP) frame Fra hin era
(APC) fram () (+) mes fra n
e {(PD me
(+) " P )
 Certificate 6 &; L 140 16 37.2 21 48.8 0.0 43 11.
icw |:. -'ﬁ-g 3 " s ' : 2
Y I S *'*iﬁiéi_;~i;.h,;-' SR R S :
Corruption 6 17.6 9 265 19 55 0 0 34 8.9
FDemocratic” 31 AR T 21T 13097 T AT TT 00 0 e
s Profiles fhe it e e e ';;Zai?j-ii,::.";ﬁff‘.}; B T B X Ve O T e = o SR
E::unumy 8 21.6 9 243 18 48.6 2 54 W 9
CEffective 167 205 14 176 44 564 4 51 78 20,
Gnvemmc ; 3
e :‘innu Jd.lu. Ry =T & - i . i - . i
Ethnicity 4 9.3 15 349 22 51.2 2 47 43 L1
2
PSS aEE00 307 T8
~on dar Eoe b | R M *1v=ﬂﬁﬂfﬁm D Rl el
Ineffective 3 10.3 7 . 5 172 29 1.6
Governanc
Total b 103 210 334
(%) (14.1% (26.8%) (54.7%) (4,4 [|
) %)

Source: Researcher's computation of data from content analysis of Nigerian Tribune,
2015

Table 2 shows that, there were a total of 384 frames used by the Nigerian
Tribune in the framing of electoral campaigns from January to March 2015. Out of this,
34 representing (8.9%) was devoted to Corruption frame in its reportage of electoral
issues. Religion frame 22 (5.7%); Ethnicity frame was 43 (11.2%); Economy frame
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was 37 (9.6%); Effective Governance [rame was 78 (20.3%); Ineffective Governance
frame 29 (7.6%); Democratic Profile frame 68(17.7%); Certificate Controversy frame
43(11.2%); INEC PVC distribution and Election shift frame 30 (7.8%). It also indicates
the distributive percentages within each frame category for positivity (+) and negativity
(-)-

It can be concluded from Table 2 that, the pattern of news framing in the
Nigerian Tribune shows that, the newspaper published election news items with
supportive frames for the PDP by 210(54.7%), and it published election news items
with antagonistic frames to the PDP by 17 (4.4%). During the same period, the Nigerian
Tribune published election news items with supportive frames for the APC by
54(14.1%), and 1t also published election news items with antagonistic frames to the
APC by 103 (26.8%).

Chart 1 further illustrates the pattemn of news framing of electoral campaigns

Petw_egn the PDP and the APC in The Nation and the Nigerian Tribune. o

W Supportive Frame PDP

W Antagonistic Frame PDP
| Supportive Frame APC

B Antagonistic Frame APC

The Nation Nigerian Tribune

Chart 1: Pattern of news framing of electoral campaign issues in The Nation and Nigerian
Tribune _ .

Source: Researcher’s computation of data from content analysis of The Nation
&Nigerian Tribune, 2015

Chart 1 shows that The Nation used more supportive frames for the APC than
for the PDP, while it used more of the antagomistic frame against the PDP than the APC.
The Nigerian Tribune on its part used more supportive frames for the PDP than for the
APC, while it used more of the antagonistic frame against the APC than for the PDP.

The reliability statistics for the pattem of news framing of electoral campaigns
issues in The Nation and the Nigerian Tribune was determined using the Cronbach’s
Alpha reliability test, The Cronbach's Alpha reliability test for the pattemn of framing
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between The Nation and the Nigerian Tribune is 975, which 1s high and indicates

internal consistency with the fnn_'ne cate
RQ1: Which frames did the

gories used. N
Nigerian Tribune newspaper utilize more on

campaign issues regarding the two main political parties in the 2015 Presidential
elections than The Nation newspaper and vice versa’

| 25.00% -

20.00% -

15.00%
10.00% -+

5.00% -

0.00% -+

Chart 2 shows that, the Nigerian
Tribune utilized the Effective Governance
frame more than The Nation, while The
Nation on its part, utilized the Ineffective
Governance frame more than the Nigerian
Tribune. The Nation also used the
Corruption frame, INEC-PVC
distribution/election shift frame more than
the Nigerian Tribune. Table 1 also
revealed the distributive percentages
recorded within each frame category for
positivity (+) and for negativity (-) in,
under the Ineffective Governance frame
category, APC positivity theme recorded
28.4% against 9.5% recorded for the PDP

B The Nation

W Nigerian Tribune

Chart 2: Prevalent frames in the m;verage of electoral campaigns in the 2015 Presidential

election
Source: Researcher's computation of data from content analysis of The Nation & the

Nigerian Tribune, 2015

while for the negativity theme, APC
recorded 2.6% against PDP’s 59.5%. With
regard to the Corruption frame category,
APC positivity theme recorded 38.9%
against 6.7% recorded for the PDP while
for the negativity theme, APC recorded
3.3% against PDP’s 51.1%. Under the
INEC PVC Distribution/Election shift
frame category, APC positivity theme
recorded 36.9% against 0% recorded for
the PDP while for the negativity theme
were more against the PDP and its
candidate, Goodluck Jonathan, as the
negativity theme recorded 1.5% for the
APC and 61.5% for the PDP. These
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clearly show that l":he' Nation newspaper
was quite critical of Goodluck Jonathan's
administration and the former ruling
political party- On the other hand, the
Nigerian Tribune used more of the
Democratic  Profile frame, Certificate
Controversy frame, and the Ethnicity
frame more than The Nation.

Contrasting|
y, in Table 2, the distributive percentages
recorded within each frame category for
positivity (+) and for negativity (-) shows
that the Nigerian Tribune gave more
favourable coverage to the PDP as it
published more electioneering news items
favourable to the PDP and its presidential
candidate than the APC and its
presidential  candidate.  Under the
Effective Governance frame category,
APC positivity theme recorded 20.5%
against 56.4% recorded for the PDP while
for the negativity theme, APC recorded
17.6% against PDP’s 5.1%. With regard
to the Democratic Profile frame category,
APC positivity theme recorded 4.4%
against 64.7% recorded for the PDP while
for the negativity theme, APC recorded
30.9% against PDP’s 0%. Under the
Certificate controversy frame category,
APC positivity theme recorded 14.0%
against 48.8% recorded for the PDP while
for the negativity theme, APC recorded
37.2% against PDP’s 0%. Furthermore,
under the Ethnicity frame category, APC
positivity theme recorded 9.3% :uainst
51.2% recorded for the PDP while for the
negativity theme, APC recorded 34.9%
against PDP’s 4.7%. The Effective
Governance frame was used in favour of
the PDP and its presidential candidate as it
highlighted the achievements,
commissioning of projects, and political
endorsements of former  President
Jonathan,
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RQ2: How did the information
provided by the media influenced
members of staff of the University of
llorin on their voting choices in the
Presidential election?

Out of the 358 questionnaires
distributed, 287 were returned. This
represents 80percent response rale. The
response rate was calculated as follows:
(287/358) = (100) = 80%. The remaining
71 questionnaires were not returned by the
respondents. In addressing RQ2, an
analysis of the demographic distribution
of the respondents was first established.
Four approaches werc employed to
determine how the information provided
by the media influenced respondents
voting choices. First, respondents were
asked to rate issues perceived as important
in the 2015 electoral campaigns. This was
ascertained by asking the respondents to
score the issues on a range of 9 to 1, (with
9 as the highest and 1 as lowest) 1o
determine the issues that were considered
to be important in the electoral campaign
and were wvital to electoral decision
making. Secondly, respondents in the
study were asked presidential candidates
they cast their votes for in the 2015
presidential election. Third, respondents
were also asked what influenced their
voting decision in the 2015 presidential
elecion among the listed vanables of:
Family ties, Friends/colleagues, Political
allegiance,  Mainstream  media  of
newspaper, television and radio and the
social media- Facebook, Twaitter,
Youtube, Flickr, Google Plust, and
[nstagram. In  the fourth place,
respondents were asked if they were
satisfied with the candidature of the
presidential candidates put forward by the
two main political parties, PDP and APC.
The questions which were listed RQ2a,
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RQ2b, RQ2c and RQ2d, were raised n RQ2a.  Issucs  respong

perceived as important during the zﬂ{'ﬁlﬁ

3

order to explain the votng hehaviour of eived
prcsndunhal electoral campaigns,

members of staff of the University of
llonn. B - B B 3
; i _ _ _ i .
IE 6w -
| 140
120
| 100
} 80 W Very High Ex
m High
&0 + g ext
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[ mi ext
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[ 0+ ry low
| No response
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Chart 3: Ranking of the most im

election by Respondents
Source: Researcher’s computation of data from administered questionnaire, 2015

pnr.t;ﬂ.l_lﬂ_l.l_ﬁ during the 2015 Presidential

more of the respondents m the study considered corruplion;
f a political partyfcandidmc, permanent voter card
effective govemance, religion, ineffective
issues as the important issues in the

Chart 3 shows that
economy; democratic profile ©
distribution/election  shifl. ethnicity,
governance, and Buhari's certificale controversy

7015 Nigerian Presidential election.
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RQ2b: Candidate respondents voted for in the March 28, 2015 Presidential

election? ,

Table 3; Candidate voted for in 2015 Presidential election
Presidential Candidate Frequency Percent
[Goodluck Jonathan™ = T3S T o 3R
Muhammadu Buhari 189 65.9
\Other Presidential Candidate .~ 7~ =" 54 - T
Idid not vote e AL 143
[No.response indicated ITTETIS s 5 R
Total 287 100.0

Source: Researcher’s computation of data from administered questionnaire, 2015

35 representing 12.2percent respondents voted for the Peoples’ Democratic
Party (PDP) candidate, Goodluck Jonathan while 189 representing 65.9percent
respondents voted for the All Progressives Congress (APC) presidential candidate,
MuhammaduBuhari. 7 representing 2.4percent respondents voted for other presidential
candidates in the election; 41 representing 14.3percent of the respondents did not vote,
while 15 representing S.2percent of respondents failed to indicate whether they voted or

not, or if they voted for candidate of their choice in the presidential election. The data
gathered is further illustrated in the Chart 4.

| 70 =
0l
50 ————
0 ——
30 |
120 ————
o MM
Goodluck Muhammadu  Other presidential 1 did not vote No response
Jonathan/PDP BuharifAPC candidates indicated

Chart 4: Candidate voted for in 2015 Presidential 'elecliun
Source: Researcher’s computation of data from administered questionnaire, 2015
Chart 3 shows that more of the respondents in the study considered corruption;

€Conomy; democratic profile of a political party/candidate, permanent voter card
distribution/election  shift, ethnicity, effective govemance, religion, ineffective




158
Fatima 1. Abubakre, Olusoln O Oyewo

governance, and Buhari's certificate controversy 1SSUEs a3 the important issues in the

2015 Nigerian Presidential election.

RQ2b: Candidate respondents voted for during the March 28, 2015 Presidentig)
election

Table 3: Candidates voted for in the 2015 Presidential election
Presidential Candidate Frequency Percent

—=—g — T il S
Nandinek Ianathan 0 00000 o
Jril l_r![l_lz L o I | 1 n s Toar .

Muhammadu Buhari

not vote

1 did
No'response indicated ' -

tll

287 100.0
Source: Researcher's computation of data from administered questionnaire, 2015

Thirty-five representing 12.2% respondents voted for the Peoples’ Democratic
Party (PDP) candidate, Goodluck Jonathan while 189 representing 65.9% respondents
voted for the All Progressives Congress (APC) presidential candidate, Muhammady
Buhari. Seven representing 2.4% respondents voted for other presidential candidates in
the election; 41 representing 14.3% of the respondents did not vote, while |5
representing 5.2% of respondents failed to indicate whether they voted or not, or if they
voted for candidates of their choice in the presidential election. The data gathered is

further illustrated in the Chart 4. _ o N

Lot
| 70 - —

1 - 1

Goodluck Muhammadu  Other presidential | did not vote No respanse
lonathan/PDP BuharifAPC candidates indicated

g:arl 4: Candidates voted for in the 2015 Presidential election
urce: Researcher's computation of data from administered questionnaire, 2015
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Chart 4 shows that members of staff of 1
the APC Presidential candidate, Muhammady

Presidemiul election.

RQ2c: Which of these would you say most influenced
Table 4: Influence on respondents voting decision

TON IN NIGERIA 159
he Universily of llo

Y rin voted mostly for
Buhari in the Marc Y

h 28, 2015 Nigerian

Your voting decision?

Influence Frequency Percent
BRI ST ST e 1887 0
Friends/Colleagues 21 1.3
'Political allegiance 85 296
Mainstream Media 63 22.0

No response

Table 4 shows the influence on the
respondents voting decision in the March
28, 2015 Presidential elections. 54
representing 18.8% respondents were
influenced by their family members to
vote for a particular party and its
candidate; 21 representing 7.3% of
respondents said they were influenced by
their friends and colleagues to vote for a
particular party and its candidate; 85
representing 29.6% indicated that their
political allegiance influenced them to
vote for a particular party and its

candidate; 63 representing  22.0%
identified the mainstream media of
newspaper, television and radio as having
influenced them to vote for a particular
party and its candidate; 18 representing
6.3% indicated that the social media such
as Facebook, Twitter, Youtube, Flickr,
Google Plus and Instagram influenced
them to vote for a particular party and its
candidate  while 46 representing
16.0percent of respondents did mot
indicate any response to the question.
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Chart 5: Influence on Respondents Voting Decisiun.
Source: Researcher’s computation of data from administered questionnaire, 2015

Chart 5 shows what influenced the
respondents” voting decisions in the
March 28, 2015 Presidential election. It
reveals that, members of staff of the
University of llorin were influenced
mostly by their political allegiance on
their voting decisions rather than the
mainstream media or the social media
platforms. This is because majority of the
respondents 85, which constitutes 29.6%,
indicated that their political allegiance
influenced them to vote for a particular
party and its candidate than 63 (22%) of
the respondents who identified the
maiu§temn media of newspaper,
television and radio as the major source of
influence to vote for a particular party and

its candidate. Fifty-four of the respondens
constituting 18.8% stated that they were
influenced by their family members 1o
vote for a particular party and its
candidate; 21 representing 7.3% of the
respondents said they were influenced by
their friends and colleagues to vote for a
particular party and its candidate. Only 18
respondents (6.3%) indicated that the
social media such as Facebook, Twiter,
Youtube, Flickr, Google Plus and
Instagram, influenced them to vote for a
particular party and its candidate while 46
of the respondents, representing 16.0%,
did not indicate any response to the
question at all.
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RQ2d: Respondents’ level of satisfaction with the presidential candidates
rﬂﬂtpd for election.

Tlhle 5: _

“Level of Satisfaction Frequency Percent

No 46 16.0

Total 287 100.0

“Source: Researcher’s computation of data from administered questionnaire, 2015
Table 5 shows the level of satisfaction with the choices of presidential candidates

presented by the two political parties. This is illustrated further in Chart 6.

'

o

No response indicated

Chart 6: Level of satisfaction with presidential candidates presented for election
Source: Researcher’s computation of data from administered questionnaire, 2015

Chart 6 shows that, majority (189)
of members of staff of the University of
llorin who were respondents in the study
were satisfied with the choices of
presidential candidates presented by the
tw? main political parties (APC and PDP).
This constituted 65.8%. In contrast, 46
Tépresenting 16% of respondents were
dissatisfied with the choices of
presidential candidates presented by the

political parties while 52 representing
18.1% of the respondents did not indicate
their  responses. However,  some
respondents explained why they were
satisfied with the choices of presidential
candidates presented by the two political
parties. Six exemplars of reasons given
were purposively selected and presented
in Table 6.
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Table 6: Reasons given by respondents for

162

choice of presidential candidate

ars
it 1‘; h:and. e1 :';:‘__:; b A

s promise

es,

and fai
5 LTS bk, i

Wt | YR

elections
TR TN T
g Ry T

Source: Researcher’s Survey, 2015
Discussion of Findings

It was discovered from the study
that, the information provided by the
media enhanced the political awareness of
the members of staff of the University of
llorin during the 2015 Presidential
election through the presentation of issues
that were considered as most important in
the 2015 electioneering campaigns.
Furthermore, majority of the respondents
in the study considered corruption;
economy; democratic profile of a political
party/candidate, permanent voter card
distribution/election  shift,  ethnicity,
effective govemance, religion, ineffective
governance, and Buhari's certificate
controversy as important issues in the
2015 Nigerian Presidential election. It is
therefore, the submission of this study that
the electioneering coverage through its
framing of issues in varying lights during
the presidential election campaigns and
respondents ranking of those issues to: “a
very high extent”, or to “a high extent”, or
“moderate”, or to “a low extent” or to “a
very low extent” by the respondents
(voters) was also vital in electoral decision
making even though there was other
contending variables such ag primordial
political allegiance. Findings from the
study showed that, political allegiance

mostly influenced voting decisions. Next
were the mainstream media, then the
family, friends/ colleagues and the social
media. Thus, the media coverage of the
2015 Presidential elections in Nigeria
influenced the voting behaviour of
members of staff of the University of
[lorin only to an extent albeit; there were
other contending variables such as
political  allegiance, family ties,
friends/colleagues as well as voter apathy
because at least 41(14.3%) of the
respondents did not wvote, while 46
(16.0%) of the respondents, expressed
dissatisfaction with the presidential
candidates presented by the two main
political parties

However, some pundits have
argued that the political party-All
Progressives Congress (APC) which won
the 2015 presidential election was able to
emerge victorious at the polls largely
because the political party was able to
“plug their campaign into the organic
anger against the government that has
been cooking in Nigeria’s social media
space for at least 4 years” (Omojuwa,
2015). Indeed, Owen and Usman (2015,
p.459) argued that, “the PDP’s failures 11
governance since the transition 10
electoral rule in 1999, especially with the
six years of Jonathan's leadership:
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ided sufficient ammunition to the
o ition, but also tumed the tide of
uPI";’fscl opii:uiﬂﬂ against the government.”.
publt The identification of the frames
achieved through hermeneutical
was .
iextual analysis. For example, under the
comuption  frame  category,  articles
dentified in The Nation were usually
critical of the PDP and its candidate,
Goodluck Jonathan, while it emphasized
the zero-tolerance approach to corruption
iton of the APC presidential
candidate, Muhammadu Buhan. A
selected coverage chosen as an example
for the purpose of identification of frames
consists of two news stories about the
purported acquisition of a large expanse of
land for farming by ex-president
Goodluck  Jonathan, published on
February 22, 2015 and March 5, 2015, in
The Nation and the Nigerian Tribune
respectively. The two news accounts
ranged from approximately from 263 to
748 words and provided significant
coverage of the issue and reactions to it.
The article in The Nation which was a

front page major story opened with the
headline and narrative:

“Jonathan in trouble over
Abuja farm deal”

Despite moves to improve
his shiding campaign
fﬂrtunes, President Jonathan
15 battling to explain all he
knows about a multi-billion
dollar farm which a non-
governmental organization
(NGO) says belongs to him
In alleged violation of the
1999 Constitution.

The anticle had quoted extensively,

the non-governmental organization-

PUJ‘PS)S‘E' Driven Initiative (PDI) on the
acquisition of the land by the former
Premd::_n, saying the action had put the
ex-Presndept in a position where his
pen.v,unal mterests conflicted with his
duties and responsibilities, stating: “Do
we need any more evidence of how the
Jonathan administration has been fighting
or will fight corruption?”. Nonetheless,
the final section of the piece was devoted
1o a statement of defense by a pro-
Jonathan group, New  Generation
Coalition, that the Nigerian constitution
allows a public officer to engage in
farming while alleging that former
President Olusegun Obasanjo during his
tenure, was also a beneficiary of such. A
presidency source was quoted as saying:
“Let them reveal more, we will also
expose more. Whoever lives in a glass
house must not throw stones. The battle
line is drawn, no one can rubbish or stain
President Goodluck Jonathan, we have
records of personal demands by these so-
called anti-corruption saints in the
country.” What is significant in this article
is the theme of corruption in reportage of
the story. Note the prominent use of the
phrase “Jonathan in trouble” in the
headline.

On the other hand, the Nigerian Tribune
reported the same issue in the following
manner:

“Abuja natives flay APC
over media attack on
Jonathan” _
Original inhabitants of Abuja
have condemned the All
Progressives Congress
(APC) over media attack on
President Gnudluc_k
Jonathan, following  his
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ownership of a farm land in
the Federal Capital Territory
(FCT) which has thrown up
controversies...The

indigenes described APC's
kick against the allocation of
the land as cheap blackmail,
while affirning that the
acquisition of the farm land
by President Jonathan was to

boost employment and
address food security in the
country.

The article, which quoted only the
statement of the Secretary-General of the
Abuja  Original Inhabitants Youth
Organisation (AOIYO) Yunusa Yusuf,
throughout the report, was slanted against
the APC., In the final section of the article,
the AOIYO scribe reportedly stated that
inspite of the “cheap political blackmail
by the opposition, the indigenes of the
territory would vote overwhelmingly for
President Jonathan in the forthcoming
election.” The Nigerian Tribune also,
under the corruption category, emphasized
news items that indicated that chieftains
within the APC were no saint either. An
example of this is taken from a 20-page-
coloured advertorial disguised as a
political news story, published on the
front page of the Nigerian Tribune of
Thursday March 19, 2015, pp. 21-40, with
the following headline: “Corruption can’t
fight corruption-Kashamu.”  Findings
from the present study also lend support to
the outcome of a research carried out by
Nwammuo et al (2015:87), that The
Nation newspaper gave higher coverage to
the APC which is the party of Bola
Ahmed Tinubu, its financier.

The framing theory on which this
study 1s anchored was established, as a
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survey on the voting behaviour of
respondents (members of staff of the
University of Ilorin), confirmed (thay
majority of the respondents considereg
corruption issue as important to a very
high extent. This position aligns with the
submissions of de Vreese, Boomgaarden
and Semetko (2011, p.179) that “News
framing can exert a strong influence on
public opinion.” Corruption is not only
about money but essentially about moral
rectitude. This also confirms one of the
functions of frames as advanced by
Entman (1993, p.52) in his description of
framing as the “...causal interpretation,
moral evaluation, and/or treatment
recommendation of the item described.”
In other words, it can be said that the
framing of corruption news in the media
made respondents to make causal
interpretation and moral evaluation as
well as the treatment recommendation.
The treatment recommendation in this
case will not only be the voting behaviour
but also the voting decision actioned by
the respondents. The study showed that
corruption issue is the highest point of the
APC presidential candidate, Muhammadu
Buhari. It is the belief and confidence of
the people in his ability to fight corruption
that swinged a lot of votes to him and his
party. That Goodluck Jonathan though not
visibly seen as being corrupt as a person
was vilified for his inability to fight
corruption. It is instructive to note that this
scenario abnegates other would-have been
negative sides of Buhari especially for his
poor antecedents in democratic profile.

The Nation newspaper which was
quite critical of the former President
Goodluck Jonathan’s administration and
the then ruling PDP, played up the
perceived  anti-corruption  posture  of
Buhari to the hilt by constantly
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emphasizing nEws items that l:?E!:IiCI the
Jonathan (then incumbent) administration
45 corrupt and ineffective through the
comuption  frame  and  ineffective
governance frame, while simultaneously
downplaying the poor democratic
credentials of the APC candidate as a
dictator, by highlighting news items that
depicted the Jonathan administration as
one characterized by impunity. The
Nation newspaper also did not play up the
Buhari certificate controversy as it
accounts for only 3% of the total frames
used by the newspaper; but where it did,
the news reports was to vehemently
counter the accusations the PDP leveled
against the APC presidential candidate
Muhammadu Buhari. The Nation also
used the INEC PVC Distribution/Election
shift frame against the PDP and its
candidate, Goodluck Jonathan. It 1is
apposite to mention here that, respondents
in the study rated the Permanent Voter
Card Distribution/Election Shift issue to a
high extent in the 2015 Nigerian
Presidential election as an important issue.
Rumours of election postponement were
rife in the print media prior to February
14, 2015. The PDP which was the
proponent of shift of election were worked
behind the scene as if it was the joker for
its winning the 2015 election. The APC on
the other hand was bent on ensuring that
the election be held on February 14 and 28
respectively.

The Nigerian Tribune on its part
used more of the Effective Governance
frame than any other frame. The Effective
Governance frame was more in favour of
the PDP and its candidate, former
President Jonathan as it highlighted his
achievements, commissioning of projects,
and political endorsements among others.
Next was the Democratic Profile frame

which the newspaper used to portray the

PDP candidate as a true democrat, while
emphasizing the dictatorship past of his
main  opponent, the APC candidate,
General Muhammadu Buhari. The
Nigerian  Tribune  covered  both
presidential candidates and their parties
considerably but findings indicate that the
newspaper showed considerable bias for
the PDP candidate, Goodluck Jonathan,
by consistently framing him in a positive
light and as a democrat. For instance, in
its editorial of March 27, 2015, entitled
‘For a peaceful, fair presidential election’
a day before the presidential election was
scheduled to hold, the medium
emphasized the dictatorship past of
Buhari, stating that the APC’s candidate
past ‘as a military dictator continues to
cast a large shadow’ while in a previous
editorial of February 6, 2015, titled “The
ex-militants’ threat’, the paper tried to
insulate Jonathan's bid from the Niger
Delta militants who had threatened to go
to war should Jonathan fail to win his re-
election bid, stating that:

President Jonathan whose
interest  the ex-militants
claim to be serving is fully
conscious of the fact that he
is operating in a democratic
environment. This is why he
has been on the hustings with
messages of hope for a better
future. He has not been
intimidating the people 1o get
their votes. In keeping with
democratic principle and
necessity, he has been
courting them.

It is worthy of note here t]?at. the
Nigerian Tribune which consistently
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framed the former President Jonathan as a
democrat was justified later by his action
as he conceded defeat to his opponent
even before the announcement of the
official results of the March 28, 2015
elections.

Religious issue was also a very important
factor during the 2015 presidential
election as majority of the respondents
rated religious issue to a very high extent
in the election. While the PDP presidential
candidate is a Christian, the APC
presidential candidate is a Muslim. It 1s
obvious that religion played a role in
pulling some voters towards the PDP
candidate as well as voters towards the
APC candidate. With the APC presidential
candidate, Muhammadu Buhari emerging
the winner of the 2015 Nigerian
Presidential election, it was clear that
Christian voters ignored his religion to
cast their votes for him. Owen and Usman
(2015:467) noted that, “the APC’s win by
53.2 percent of votes cast in Benue, a
predominantly Christian and historically
PDP-leaning state, was a surprising upset
to those unaware of the dissatisfaction
with the PDP that had been growing there
since before 2011.” Muslim voters, who
voted for the PDP presidential candidate
Goodluck Jonathan, likewise ignored his
faith as a Christian to cast their votes for
him.
The ethnicity issue frame in the
Nigerian Tribune was viewed mostly from
the prism of the North wanting power
back at all costs through the unwritten law
of “zoning” while denying the South-
South- “the goose that lay the golden
eggs,” so to speak, the opportunity from
holding power at the centre for at least
two terms in the history of Nigena.
Daramola (2013:50) argued that though
ethnic bias in political reports is against
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&;; p:;;;?::“ (ffjﬂl-‘l‘mﬂlism. he states that

.1 El'i':ltlﬂn may not be easy to
remove 1n Nigeria because ethnicity has
been seriously entrenched in our psyche
and it dictates our views of politics and
rEEpﬂrters." Nonetheless, despite
differences in religion and culture, voting
patterns in previous elections held in the
country before 2015 showed that the
North was not less a heterogeneous
society than other places because the it
had hitherto voted for former President
Obasanjo for two terms and Jonathan for
one term and some elites from that region
believed that former President Jonathan
was economical with the truth when he
disclaimed the one-term agreement he had
with them in 2011. All these were a
pointer to the frames and counter-frames
as suggested by the elites in the society
during the 2015 electioneering campaigns.
And as Owen and Usman (2015, p.458)
puts it: “The deep-rooted Nigerian
political establishment, with its strong
tendency towards conservatism, shifted
towards considering the APC as a possible
party of government when former
President Obasanjo, who had already
publicly undermined Jonathan in a public
letter-writing fallout in December 2013,
publicly tore up his PDP party card in
front of journalists at his Ota home just
weeks  before  the  polls.” The
treatment/recommendation of the news
framing by respondents in this study was
determined by ascertaining who they cast
their votes for in the March 28, 2_015
Nigerian presidential election. Findings
showed that majority of the respondents
(65.8%) voted for the APC presidential
candidate, Muhammadu Buhari than the
PDP presidential candidate, Goodluck
Jonathan with (12.2%). Only 2.4% of the
respondents voted for other presidential
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candidates n the election while 14.3% of
the respondents did not vote and 5.3% of
respondents did not indicate any response.
It 1s clear from the foregoing that this
study aligns itself with the submission
advanced by Dimitrova and Connelly-
Ahern (2007:155) who posited that
“framing has implications for the
worldview of those exposed to i.”

The role of joumalists, who
covered the electioneering campaigns of
the PDP and the APC, as well as other
political parties in the Nigenan 2015
elections, was also highly significant.

This is because in treating the
campaign as news, the media organization
usually depended largely on the
perspectives of journalists who covered
any electioneering campaigns. The
implication of this is in tandem with the
submission of Dennis and Memll
(2002:73) who stressed that the media
simply represent (or reflect) the bias of
their reporters and editors. While pointing
out that “the bias may be unintentional but
it is still bias; it may be subconsciously
woven into the fabric of the story, but it is
still bias. Bias is natural. It permeates the
media-even the news stories.”

Conclusion

The study has revealed that media
framing of issues in varying lights during
the presidential election campaigns and
which were considered as important to a
very high extent, or to a high extent, or
moderate, or 10 a low exient or o a very
low extent by the respondents (voters) was
vital in electoral decision making. Hence,
the media coverage of the 2015
Presidential  elections  in  Nigeria
influenced the voting behaviour of the
members of staff of the University of

llornin only to an extent, albeit, there were
other contending vanables such as
political  allegiance, family ties,
friends/colleagues as well as voter apathy
because at least 41 respondents
constituting 14.3%of respondents did not
vote while 46 respondents representing
16%equally expressed dissatisfaction with
the presidential candidates presented by
the two political parties.

This study has highlighted the
contributions of the media to Nigeria’'s
democratic process and political discourse
within the scope of media studies. On the
basis of the research questions which were
formulated to guide the study, campaign
issues in the 2015 Nigerian Presidential
election, covered by The Nation and the
Nigerian Tribune, were framed along

effective govemance, ineffective
governance,  corruption, democratic
profile of political party/candidate,

Buhan's certificate controversy, economy,
ethnicity, religion, and INEC permanent
voters’ card (PVC) distribution/election
shift. The study demonstrated that there
were differences in the manner the two
newspapers (The Nation and the Nigerian
Tribune) framed election issues in the
electoral campaigns by the PDP and the
APC, revealing the political leanings of
the media as captured by the dialectical
hermeneutics style of textual analysis.
Some aspects of a frame were continually
emphasized, while other aspects were
simultaneously ignored or deemphasized.

Recommendations

Given the significant role played
by the mass media in entrenching a
democratic  society, it has become
imperative for them to provide and present
accurate and reliable coverage of events in
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a socially-responsible and ethical manner
because members of the society,
particularly the electorate, depend on the

media for information about current
events about their environment.
Therefore, the Nigerian  media

professionals are enjoined be nationalistic
in their coverage of electioneering
campaigns by ensuring that they are
anchored on public interest. Thus, they are
enjoined to refrain from ethnicising
political issues and campaigns and
advocate religious tolerance among the
people and not emphasize the supposed
division between Christians and Muslims
as such is borne out of ignorance even if
the editorial policy and philosophy are
meant to protect particular interests.
Public support is often a necessary
precondition for the impleméntation of
policies, therefore, media content and its
presentation becomes a critical component
of public and political interactions. Since
the central idea of framing is one of
strategic communication that is, to bring
one’s views to news attention and to win
public support for one’s position, framing
is therefore a delicate media tool that must
not be deployed to corral support for
dictators nor encourage bad leadership. It
is hoped that this study will spur more
Communication scholars to embark on
further research studies and production of
more literature on media framing of issues
in developing African nations like
Nigeria, many of which are more
vulnerable to the tendencies of sit-tight
political leaders. Furthermore, framing
would allow media practitioners t0 assess
and realize the effectiveness/impact of
media messages on audiences and

electorate not only during elections but,

also in the domain of Public Relations,
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Advertising, Marketing, Health choices
and much more.
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APPENDIX

Questionnaire on Media Coverage and Influence of 2015 Presidential Election
Campaigns on the Voting Behaviour of Staff Members of the University of lorin

Thank you for agreeing to take part in this important survey which examines the
influence of the media on the voting behaviour of staff members of the University of
llorin. Your answers, which will be used for survey purposes only, would assist towards
enhancing media performance during potential electioneering campaigns in Nigeria.

Please be assured that all the answers you will provide will be kept in the strictest
confidentiality.

Section A

I. What do you think is/are the most important issue(s) in 2015 Nigerian

Presidential election? (Please score your choice(s) in order of importance (9-1)
against the issue)

ISSUES 9 B 7 6

ta
|

4 2 1

__t_r_
|

Corruption

T
i
I
ReliEIan ] ]

Ethnicity

|

Effective Governance

Ineffective Governance

|
'|
|
Economy Ii
T
|
|
|
|

T
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Certificate
Controversy

Democratic Profile
(of political parties
fcandidate)
Permanent Voter Card
Distribution/Election
Shin

2. Which of these issues stated in the last question would you say inﬂanced_ your
voting behaviour in voting your preferred choice of Presidential candidate in the
2015 general elections?

.........................................................................................
........................................................................................
--------------------------------------------------------------------------------------------
-----------------------------------------------------------------------------------------------

................................
----------------------------------------------------------------

............................................................

3. Who did you vote for in the March 2015 Presidential election?

1. Goodluck Jonathan
2. MuhammaduBubhari
3. Other Presidential candidates

4. 1did not vote
4. Are you happy with the choices of Presidential candidates presented by the political

parties?

IE YRS, WHYT. .. occviermminmmnrionisaneerneistitnnaesthbaatbbstssas s st tssnnsan s s s e nn s aesbn s bonn
IENO, WHY P, 0 s0psessseessanssonensisacanss s sitsnssstsesssones snarst srasssissssbssesisueninansonss
5. Which of these would you say most influenced your voting decision?

My Family

My friends/colleagues

My political allegiance

The mainstream media -TV, Radio and Newspaper

The social media- Facebook, Twitter, Youtube, Flickr, Google Plus+, Instagram

Section B

Demography (please tick as appropriate)

I. Gender 0 Male [0 Female

2. Age [0 18-25 00 26-33 O 34-41 042- 48 O 49 and above

3. Staff category and educational qualification:

OAcademic OPhD OM.Sc./M.Ed./M.A 0 B.Sc./ B.Ed. /B.A

O Non-Academic [CIPhD [OM.Sc/M.Ed/M.A O B.Sc/ B.Ed/BA/HND O

OND/SSCE
4, What is your ethnic origin? O Yoruba O Igbo 00 Hausa/Fulani 0J Other

D =

THANK YOU FOR YOUR TIME
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