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Abstract
Digital media are playing increasing roles in protest movements globally. One of such role is digital activism, specifically the rise of hashtag activism. Hashtag activism is discursive protest on social media united through a hash tagged word, phrase or sentence. This form of activism is most visible on the microblogging platform, Twitter. Recent events have shown the increasing importance of Twitter for political activism in Nigeria. Presently, examples of these form of activism abound where such protests are not limited to social media but extend to real-life situations. These cases of online protest have brought renewed attention to the influencing power of social media in the country. The popularity of hashtag activism has led to citizens coming together to draw attention to issues not addressed by mainstream political movements or media as well as engage in discourse. This organization is akin to assemblage of individuals in public sphere which is the idea behind social capital. Thus, this chapter offers a Nigerian perspective to the nexus between hashtag activism and social capital formation within a Twitter activism network. 
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Introduction 
The digital age is an exciting time to be a political activist in Nigeria, particularly for the technologically inclined (Smyth & Best, 2013). Information and Communication Technologies (ICTs) are now important tools for political and social activism. This form of activism is a trendy social practice (Caleffi, 2015) where social media are being used to influence government decision making (Xu, 2018) and shape its relationship with various political and social actors. Today, social media have the potential to reinforce social movements and in the long-run transform society (Sandoval- Almazan & Gil- Garcia, 2014). Societies around the world utilize digital activism to different degrees in different time settings. Hitherto, protest have become potent tools for expressing dissent against government regimes or specific public policies. Today,  social media helps in this process by making it easier for social actors to communicate, organize and share information among one another making them prefect complement of each other  (Sandoval- Almazanm& Gil- Garcia, 2014).
Social media are valuable tools for activist (Bastos, Puschamann, & Travitzki, 2013) and are increasingly important for activism in Nigeria. It has empowered citizens to promote causes and organize protests (Lingren, 2013) thereby promoting political participation (Emma, 2015). As a result, social media has altered the collective action field as activism which were once difficult are now taking place and evolving online (Sandoval-Almazan  & Gil-Garcia, 2013). 
In contemporary society, social media plays a central role in political activism thereby providing opportunities for a networked citizen centered perspective, which connects the private sphere of autonomous political identity to a multitude of political spaces (Bosch, 2017). Accordingly, activism on social media has been studied against the background of major political events globally (Bastos, Puschamann & Travitzki, 2013). A few of which are  the #BlackLivesMatter, #MarriageEquality, #Ferguson, #Kony and #SayNoToXenophobia movements. Thus, indications suggests there is increased research on the role of digital media in political processes around the world, especially their potential to promote activism (Lingren, 2013). 
However, most researches in this area focus on network and connective characters of the phenomenon (Yang, 2016). Particularly, research on Twittersphere are concentrated on networks that emerge from the common use of hashtags (Maireder & Ausserhofer, 2014). To this end, scholars like Booten (2016) who have studied the dynamics of political engagement through hashtag activism, have drawn attention to the importance of hashtags as tools for political organizing and protest online. Previous studies have shown that digital media has changed the way activists conduct their activities, yet, studies in this filed are still emerging and there is need to establish a common theoretical ground to understand this phenomenon (Sandoval-Almazan & Gil-Garcia, 2013). This chapter is a step towards that goal and an attempt to give it the much needed theoretical perspective. Although, a number of studies have been conducted on Twitter hashtags (Caleffi, 2015, Olson, 2016; Oladapo & Ojebuyi, 2017; Yang, 2016)), very few (Mustapha, Gbonegun & Mustapha, 2016) are likely to have examined it from a social capital perspective in Nigeria. 
Additionally, a merit of ICT is to connect otherwise unconnected people (Sajuria, Vanttearde-Hudson, Hudson, Dasandi & Theocharis, 2014). Twitter helps in this regard by disseminating information and mobilizing the public towards a particular cause. Hence, it is tagged a site of resistance for marginalized groups disregarded by mainstream media (Ofori-Parku & Moscato, 2018). Overtime, scholars have focused their attention on what individuals use Twitter for (Dadas, 2017) or examined Twitter activism form a networked perspective (Sandoval- Almazan and Gil-Garcia, 2013; Xu, Sang, Basiola & Park, 2014; Ofori-Parku & Moscato, 2018; Yang 2016). Yet, the extent to which individual users converge on Twittersphere to form social capital online is less explored (Xu, Sang, Blasiola & Park, 2014). More so as social capital theory has developed overtime and become increasingly popular among political researchers. However, despites its popularity, the theory’s usage is largely limited. Hence, this chapter aims to contribute to the discourse literature by; 1) examining the broad field of online media and political activism 2) discussing hashtag activism on Twittersphere 3) reviewing the social capital theory and 4) discussing the nexus between hashtag activism on Twittersphere and social capital formation in Nigeria. 
Online Media and Political Activism
Activism refers to political activities that embrace a goal by taking specific steps in order to create social change. Usually a group of people will form a community who share ideas and claims. Thus, activists are groups of people acting together in order to achieve a common goal (Sandoval- Almazan & Gil- Garcia, 2014). Online activism (sometimes synonymously referred to as new media activism, internet activism, social media activism, digital activism or cyber activism) is a legitimate means of political action in contemporary society (Ofori-Parku & Moscato, 2018). It is the use of ICTs for various form of activism to enable faster communications by citizen movements and the delivery of local information to large audience. A subset of this is social media activism, the act of supporting a cause that individuals are advocating through social media especially Facebook, Instagram or Twitter. Social media play an increasingly important role in political activism and social movement (Sandoval- Almazan & Gil- Garcia, 2014). It promotes participation among citizens especially in developing countries (Abdulrauf, Abdulhamid and Ishak, 2016) and is a veritable tool for protest movement (Endong, 2018). Also, it has helped in protest participation by increasing opportunities for engagement in collective action (Bosch, 2017). Thus, social media creates a new species of social movements because the interactive, individual-driven communication system means that organization are less hierarchical and more participatory than was obtainable in the past (Olson, 2016).  A few examples of these movements are #BlackLivesMatter (Yang, 2016) and #Ferguson movement in the United States; #I’mNumber132 in Mexico, the Arab spring in Northern Africa and the Middle East;  the  #Kony2012 protest in Uganda and #SayNoToXenephobia, #FeesMustFall and #RhodesMustFall (Bosch, 2017) movements in South Africa. 
Over the years, activism on social media have recorded remarkable success (Chiluwa & Ifokor, 2015). Social media campaigns spread very fast and reach many people around the world at the same time. It entails sharing or “liking” a post on Facebook or Instagram or “retweeting” tweets on Twitter. However, these campaigns can only be said to be successful if they are followed up simultaneously with real-life actions like was evidenced during the Arab Spring, “Black Lives Matter”, “Bring Back our Girls” and “Not Too Young To Run” movement and many more. Hence, online activism is increasingly necessary and complementary to offline efforts as is evidenced in hashtag activism where the online-offline dynamic involved in hashtag campaigns are obvious (Ofori-Parku & Moscato, 2018). In this case, social media communities sustain hashtags by bridging online and offline communities to form a united movement (Olson, 2016) making the digital and real fundamentally intricate (Maxfield, 2015). 
Hashtag Activism on Twittersphere
Social media have several affordances to promote participation in protest among individuals. Citizens who participate in these online conversations congregate in the online space and come together to form a networked public sphere (Bosch, 2017). Twitter is the social media where this is most obvious. It is a social network which belongs to the microblog category of social media. It is an awareness system that allows for an immediate, fast and widespread dissemination of information (Maireder & Ausserhofer, 2014). Twitter is a popular platform for political activism (Xu, Sang, Blasiola & Park, 2014) because it offers online activists a public sphere to shape public and policy agendas (Ofori-Parku & Moscato, 2018). Therefore, the term Twittersphere connotes the collective use of Twitter as is obtainable in its use for online activism. It is likened to the public sphere coined by Habermas in reference a social space where people can come together to freely identify and discuss societal issues and through that influence political action. Thus, within political discourses, political actors use Twitter to spread information on political events and to state their opinions (Maireder & Ausserhofer, 2014). As a result, the Twitter stream provides multiple viewpoints on political debates and holds unique opportunities to structure those debates by the use of common hashtags (Maireder & Ausserhofer, 2014). 
A hashtag is a tool for international communication, public mobilization and internet activism (Emma, 2015). It is a string of unspaced and alphabetical characters or/and numerical digits preceded by the hash (#) symbol (Caleffi, 2015) which is used to mark conversations on social media. It is used by online communities to promote an idea an individual who wants to be popular (Emma, 2015). Though its origins can be traced to Twitter (Emma, 2015), other social media like Facebook and Instagram also have hashtag capabilities (Dadas, 2017). Hashtags came to Twitter as a way of classifying according to the topic so that it is easier to search and retrieve specific tweets and share information related to it (Caleffi, 2015).Today, the hashtag has developed into a community building linguistic activity fostering the creation of communities of people bound by their interests in the same content and wishing to communicate it (Caleffi, 2015). It is used to spread the information about a cause on Twitter allowing for communities to form around issues or causes (Ofori-Parku & Moscato, 2018).
 Accordingly, hashtag activism is an attempt to use social media to incite social change. It is an effort that simultaneously draws attention to a cause (Dadas 2017) when large numbers of postings appear on social media under a common hash tagged word, phrase or sentence with a social or political claim (Yang, 2016). This could explain why, Ofori-Parku and Moscato (2018) defined it as using hashtags to bring attention to a social issue and mobilize communities for action. Hashtag activism discursively mobilizes diverse communities around social issues online such that the only information that transcends language barriers are activism – related hashtags (Bastos, Puschamann & Travitzki, 2013). It also allows social actors to circumvent media inattention or bias and mobilize public support (Ofori-Parku & Moscato, 2018). 
A Review of Social Capital Theory 
Social capital theory is far from a unified theory as there are different definitions, dimensions, measurements and building of the concept. It goes through transformations in response to various human and social need (Sajuria et al., 2014). The concept of social capital itself is an adaptable construct with different definitions in different fields (Ellison, Steinfield & Lampe, 2006; Steinfield, Ellison & Lampe 2008) because there are divergent perspectives, expectations, controversies and criticisms of the term (Lin, 1999). The concept has come a long way since its origin by Hanifan in 1920 (Sajuria, Vanttearde-Hudson, Hudson, Dasandi & Theocharis, 2014), although this could be contested as the term may have first appeared in a book published in 1916 in the United States which discussed how neighbors could work together to oversee schools (OECD, 2018). Nevertheless, among the most cited theorists of social capital are James Coleman, Pierre Bourdieu, Alejandro Portes, Robert Putnam and Francis Fukuyama (Kreuter & Lezin, 2002). As expected, these scholars all have their individual definitions of social capital in their   theoretical analyses of the concept. However, the consensus is that social capital is the ability of individuals to secure benefits by virtue of membership in social networks or other social structure (Portes, 1998). Putnam (2001) went further to describe it as the links, shared values and understandings in society that enable individuals and groups to trust each other and so work together. Putnam presumed that regimes with high public spiritedness among citizens where there is high level of civic participation and tendency to form collaborative associations has more social capital than those who do not (Kreuter & Lezin, 2002).
Putnam’s summation may not be far from the truth as social capital are generally the features of social life that enable participants act together more effectively to pursue share objectives. Hence, social capital are norms and networks that enable people to act collectively (Woolcock & Narayan, 2000). It is the involvement of individuals in community engagements with a view to building network aimed at achieving collective endeavor (Mustapha, Gbonegun & Mustapha, 2016). These definitions of social capital shows the concept centers on the basis for communal vivacity resulting from voluntary commitment to explore opportunities and solve common problems in society. More so, major elements of social capital like; facilitating flow of information, social ties exerting influence on agents, certification of individuals’ social credentials and reinforcement of identity and recognition provide explanations as to why social capital works in instrumental and expressive actions not accounted for by other forms of capital (Lin, 1999).
Process wise, social capital can be categorized into bonding, bridging and linking social capital (Putnam, 2001 & Sarjuria et. al, 2014). Bonding social capital is a homogenous composition of people who have strong ties; like family, friends and those who share similar culture. Bridging social capital on the other hand are ties that go beyond close relations and entails individuals with ties to other groups, hence heterogeneous in composition. Linking social capital are links of individuals or groups further up or lower down the ladder. A combination of these three strengthens social capital in a community (Portes 1998; Putnam, 2001). Seemingly, increased social capital increases commitment to the community and ability to mobilize collective actions, among other benefits and vice versa. 
It is noteworthy that there is a relationship between social media use and bridging and bonding social capital. However, bridging social capital is most related to hashtag activism on Twitter because it allows different groups share and exchange information, resources and help coordinate action across diverse interest. (Sujuria et al., 2014). This may explain why the most popular function of social capital is its role as a bridge that goes beyond a homogenous group (Portes 1998).    
Nevertheless, like most theories, social capital theory is not devoid of criticism, one of which is that the concept of social capital is too vague and difficult to measure. Scholars have also argued that, the term is sometimes poorly defined and have debated that it may not even be a form of capital like human and physical capital (OECD, 2018). Furthermore, social capital could also have negative consequences among which are that bonds which lead to the formation of social capital may hinder individuals from relating with those outside their community and relying on those within for support. This lack of social bridges can turn them into external outsiders from the wider society (OECD, 2018). Additionally, Portes (1998) mentioned exclusion of outsiders, excess claim on group members, restriction on individual freedom and downward leveling norms as some  negative result of social capital  (Elllison, Steinfield & Lampe, 2000). Arguably, social capital has the power to facilitate social benefits or wreak havoc as the case may be (Kreuter & Lezin, 2002).
Hashtag Activism on Twittersphere and Social Capital Formation in Nigeria
The idea of social capital existed in Nigeria since pre-independence; from the fight against colonialism to demilitarization, Nigerians have come together to fight a common cause (Mustapha, Gbonegun, & Mustapha, 2016). Thus, since communication is central to development of social capital as a means of building and maintaining relationships (Putnam, 2000), social media have provided renewed hope and public sphere for Nigerians. The vast nature of contemporary society makes real-life and direct contacts difficult or almost impossible. Social media are thus important avenues for community relations because they enhance network building and promote interactivity and participatory space (Mustapha, Gbonegun & Mustapha, 2016). For example, the speed with which hashtags can circulate among various audience eclipse physical relationships that require more time and personal connection between political or social actors. Today’s social media networks are more dispersed, fluid, and informal thereby generating great potential for a message to circulate broadly, by this means finding a sizable audience (Dadas, 2017).
Twitter represents a discursive arena in form of a micro-public sphere (Bosch, 2017). The number of followers/followees on Twitter influences users’ social capital to an extent (Hofer & Auber, 2013). Tweets as media objects are often connected to other objects by hyperlinks. This network of objects is part of the ‘material’ base of the networked public sphere and following the links between those objects is the central mode of activity to access information. Political discourses enter Twitter, develop a life of their own and become part of the networked public sphere. Besides forming a sphere themselves, tweets provide access point to the networked public sphere in general, because they link to content elsewhere on the web. Lines in tweets connect the Twitter discourse to the networked public sphere in general, providing access to media objects and their relations that form its material base. Political conversations on Twitter therefore hold opportunities for citizens to enlarge their personal network and for political actors to interact with citizens (Maireder & Ausserhofer, 2014) thereby forming social capital.
Recently, Nigerians have constituted a virile community of civil activism on social media especially on Twitter (Chiluwa & Adegoke, 2013). More so as 6.39% Internet users in Nigeria are on Twitter making it the second most used social media in the country after Facebook (Statcounter GlobalStats, 2018). Twitter is a social network medium because the structure of the information flow is based on networks between accounts that represent social actors. Research on Twitter and political protest found that the platform facilitates the integration of very different actors into a common conversation and holds opportunities to cut across and connect diverse social network (Maireder & Ausserhofer, 2014). 
It would be assumed that the aforementioned potentials of Twitter to form social capital are eclipsed by Putnam’s claimed that online interactions hinders the formation of social capital (Sajuria, Vanttearde-Hudson, Hudson, Dasandi & Theocharis 2014) and weakens collective senses among members of society (Mustapha, Gbonegun & Mustapha, 2016). However, even before the emergence of social media, Lin (1999) had questioned the decline thesis of Putnam. Lin’s position stemmed from the rise of cyber-network which led to a revolutionary rise in social capital. He explained that ease of access to information meant an increasing number of individuals are engaged in this new form of social networks and social relations, a significant part of which is the creation and use of social capital. Access to free sources of information, data and other individuals create social capital at unparalleled pace and ever-extending networks.  Thus, the assumption that social capital is in decline can be contested when viewed beyond traditional interpersonal network.
Today, more researches have explored the possibility social media has for building social capital among users. Notably, Sajuria, Vanttearde-Hudson, Hudson, Dasandi and Theocharis (2014) extensively tested Putnam’s decline claim using Twitter data from three events in different countries to investigate their relationship with social capital. Their findings suggest that online networks produce feature of social capital thus refuting Putnam’s claim. Specifically, they found that online ties are more effective in forming close networks than the theory predicts. Hence, they conclude that social capital follows similar patterns online and offline (Sajuria, Vanttearde-Hudson, Hudson, Dasandi & Theocharis, 2014). Their claim is further buttressed by Gil De Zuniga, Jung and Valenzuela (2012) who found that serving information on SNSs is a positive prediction of peoples social capital both offline and online. Thus, social media creates social networks operating under norms of trust and reciprocity, that are able to mobilize resources and information just like is obtainable in real life. More so, Mustapha, Gbonegun, and Mustapha (2016) asserts social media enhance  social capital and political participation of the youths because it has great mobilizing potential and provide new ways of mobilizing citizens towards a particular cause making it a major predictor of social capital.
Examples of social capital formation through hashtag activism abound in Nigeria. Foremost of which is the #OccupyNigeriaMovement in response to the removal of fuel subsidy by the Federal Government of Nigeria on the 1st of January 2012 under President Goodluck Jonathan. After that, perhaps the most prominent of such movement is the #BringBackOurGirls movement. The hashtag #BringBackOurGirls which generated over 6 million tweets is an example of the ways activists are using social media to mobilize communities, influence the public conversation and spur political action (Olson, 2016). The movement commanded initial attention and had staying power because it was sparked by a Nigerian Twitterstorm a week after the girls’ abduction (Ofori-Parku & Moscato, 2018). The Chibok girls’ abduction drew few headlines on mainstream media, however on social media the story was picked up and repeated by citizens around the world using the hashtag #BringBackOurGirls. Eventually, two weeks of hashtag activism finally brought the issue to mainstream international attention (Olson, 2016). 
Other prominent examples are the #IStandWithNigeria movement which originated from a popular Nigerian Artist Tuface Idibia encouraging citizens to gather in different states to protest against hardship and sufferings in Nigeria. Although later cancelled, it was not totally unsuccessful. Similarly, is the #OurMumuDonDo movement which originated from another Nigerian artiste Charles Oputa popularly known as Charlyboy. The movement saw Nigerians take to the streets to protest against the activities of government and their insensitivity to the suffering of the masses. 
Also, the #EndSARS campaign was a movement in reaction to brutal videos and report of illegal practices of SARS officials. This of course is while the Nigerian police was trying to salvage its reputation after being named world’s worse police. Another prominent movement that led to the formation of social capital is the fuel scarcity movement of 2017/1018 hash tagged #FuelScarcity. This was in reaction to one of the worse fuel scarcity so far Nigeria has experienced. Worthy of note is also the “Not Too Young to Run” movement with the hashtag #NotTooYoungToRun, and the “No To Social Media Bill” protest. The former is in protest to reducing the age for citizens to be able to contest for political offices, while the later became prominent when Citizens’ campaigned against the introduction of the social media bill (Oladapo & Ojebuyi, 2017). Precisely, the movement was against the introduction of the frivolous petition and other related matters bill to regulate social media use in Nigeria. Many Nigerians reacting through Twitter with the hashtag #NoToSocialMediaBill considered the attempt by the Nigerian senate to pass the bill into law as threatening to free speech and alternative platform for political participation which social media offers (Oladapo & Ojebuyi, 2017). Just like other movements, this also culminated into #MarchOnNASS, a parallel offline march to the senate in the Federal Capital, Abuja.
Thus, hashtags campaign set the agenda in virtual and real-world spaces (Bosch, 2017) and these convergence of Nigerians on social media to fight a common cause leads to the formation of social capital.  Social media has affected how Nigerians communicate and maintain social connections, and since social capital are resources innate in social relations which facilitate collective action, social media, especially hashtag activism on Twitter encourages the formation of social capital. Hence, social capital have been extended in new technological communicative context because they have enhanced the transmission, speed and reach of protest-related information and multimedia context (Zhao &Tsatsou, 2016). To this end, social media’s ability to individually and collectively learn (in networks) is arguably the most important form of social capital. 
Conclusion 
The popularity of social media have given rise to new forms of political engagement. An area where this is most obvious is hashtag activism focused on popular political hashtags. This is a situation where social media users come together to draw attention to issues not addressed by mainstream political movements or media as well as to engage in debate. It is a nouveau form of social change in which activists draw attention to specific causes by using metadata tags through social media. This organization is akin to the assemblage of individuals in public sphere, hence bringing in the social capital perspective. More so, the core elements of social capital are evident in hashtag activism on Twittersphere. Thus, despite Putnam’s claim that technology could lead to the loss of social capital, this phenomenon has taken on a new dimension with the evolution of ICT. It is not eroding but evolving as rather than join neighborhood groups, individuals now join groups made up of people who share same believe virtually. Thus, online social capital on Twittersphere have created a whole new community of people who may never physically meet but who share common values and interests. This is evidence of the fact that the popularity social media have given rise to new forms of political engagement. Nevertheless, despite Twitter’s promise for activism, online activists need to grapple with ways to maintain control over their issues discourse in the Twittersphere locally and internationally. 
Generally, this article identified key areas of hashtag activism from a social capital perspective in Nigeria. To this end, it reviewed social capital formation within a Twitter activism network to examine Twitter’s potential in social capital formation. Thus, we began by introducing these issue and proceeded to examine the broader view of the relationship between online media and political activism from which we discussed hashtag activism on Twittersphere, and finally the theoretical phase of the paper was explored. The discussion of social capital in this article is delimited by the connection between the notion of social capital and the process of online activism. Hence other scholars may consider investigating political activism on other social media like Tumblr, Facebook and Instagram empirically. Although studies have extolled the positive role of social media in political participation generally, a lot still need to be done to understand, support and improve democracy using technology, particularly social media. Thus, there is need for further studies on the role of social media in changing political behavior. 
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